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CMPC is a global enterprise that produces and mar-
kets products derived from fibers originating from 
sustainable, certified plantations and recycled materi-
als. The company’s products include: wood products, 
pulp, paper for packaging and tissue products.

CMPC, in conjunction with the consultancy Softpow-
er Connections (SPC), has developed the magazine 
that you are reading. 

This magazine Our Fiber − OF, seeks to deepen the 
bond with each one of you, presenting conversations 
on a range of topics related to the industry and also 
challenges what we all as professionals and citizens 
face every day.
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Ignacio Tobar is a journalist with 
16 years of experience writing for 
newspapers and magazines. He 
has been editor of culture and 
entertainment at the newspa-
per La Hora, editor in chief of 
the Brazilian magazine Contigo! 
and in Chile has written various 
journalistic chronicles for the 
newspaper La Segunda. He has 
covered Lollapalooza, the Viña 
del Mar Festival and the main 
festivals held in Chile in the last 10 years. He has written interviews 
and articles for Paula Magazine and Woman Magazine of the 
newspaper La Tercera. He has also worked in communications 
and as a professor in various universities.

Rafael Otano is a journalist 
graduated from the Universidad 
Católica de Chile, specialized in 
classic literature. He was general 
editor of the Apsi magazine and 
political columnist of the digital 
newspaper El Mostrador. Has a 
long experience as professor of 
journalism ethics and investigative 
journalism.  He is the author of 
the book Crónica de la Transición 
(second edition, Lom editorial). 
His annual workshops on classical literature are so popular that 
he maintains a waiting list.

Carolina Fuentes Abarca is a 
journalist with a Master’s Degree 
in Strategic Communication from 
the Pontificia Universidad Católi-
ca de Chile, Carolina has over 12 
year’s experience advising public, 
private and media organizations to 
strengthen their communication 
strategies and face different crisis 
scenarios. Specialist in corporate 
strategy, public image, business 
confidence, stakeholder relations, 
organizational change management, crisis management and com-
munication campaign management.
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Matías Recart has reported on 
armed conflicts throughout Latin 
America covering events such 
as the US invasion of Panama, 
the US military occupation of 
Haiti, the Zapatista uprising in 
Chiapas, the Salvadorian civil 
war, the Japanese Embassy 
hostage crisis in Peru and the 
war against drug trafficking in 
Colombia, to mention but a few. 
His articles have been published 

in newspapers and magazines such as Time, Newsweek, The 
New York Times, El Pais and The Washington Post, among others.
He was the first Latin American photographer invited to the Mas-
ter Class of the World Press Photo in Holland. His photographic 
work has been exhibited in leading international exhibitions.

Bárbara Gutierrez is journalist, 
specialized during her profes-
sional career in economics and 
international relations, agricultur-
al economics and gender issues. 
She has also contributed during 
more than 20 years in the media 
industry as Editor of Economics 
and Politics at Diario Financiero, 
as journalist for La Epoca and La 
Tercera. She is Chief of External 
Communication in Universidad 

Santo Tomas. She has served as Communications Director of 
the Chilean Ministry of Agriculture, Executive VP of the Com-
munications, Training and Culture Foundation (Fucoa) and as 
Communications Director for the Intendencia of Santiago, Chile.

Jennyfer Salvo is a journalist and an expert in communication, marketing and 
international business. She leads Softpower Connections Consulting, which helps 
governments and companies promote innovation and bring their businesses 
to an international scale. She is Start Up Chile mentor, Reuters Foundation and 
Vital Voices Fellow. She was the Assistant Director of ProChile, the Chilean 
government’s international promotion bureau. She began her career as a jour-
nalist, working in a prominent Chilean TV station and newspaper, as well as 
other media outlets in Latin American and Europe. She has interviewed global 
leaders such Michail Gorbachov, Mario Vargas Llosa and Shimon Peres, among 
many others. Over the past 20 years, Jennyfer has worked on public policy and 
international promotion by advising companies, NGOs and governments as well 
as teaching at universities and lecturing internationally.

Patricio Ojeda is a journalist 
with over a decade of experience 
in written media such as La Na-
ción, Diario Financiero and the 
electronic newspaper El Dínamo. 
He has specialized in economic 
issues in the insurance, mining 
and labor sectors to mention a 
few. He served as press officer to 
the Ministry of Agriculture where 
he was head of the communica-
tions division and responsible 
for several of the Ministry’s communication products and its 
social networks.

Claudia Toledo is a translator, 
interpreter and psychologist. 
She grew in the UK with her 
family. After returning to Chile, 
she has worked in bilingual 
posts in the Chilean British 
Chamber of Commerce and 
the British Embassy, leading the 
coordination of the British Prime 
Minister Gordon Brown’s visit to 
Chile in 2009. She also worked 
as translator and text editor for 

Harvard Business Review América Latina. Today Claudia works as 
an interpreter and translator for embassies, government ministries, 
global companies, agents and publishers. She has her own private 
practice in psychology and does volunteer work empowering 
women in a deprived area of Santiago, Chile.

Marcela Corvalán is an outstand-
ing journalist who specializes in 
economic issues. She was re-
porter and editor of international 
economics at Diario Financiero, 
contributor to Capital Magazine; 
part of the founding team of 
newspaper Pulso, and senior re-
porter for the business section of 
the newspaper La Tercera. In this 
position Marcela was also editor 
of the Financial Times section of 

the paper’s weekly Sunday business supplement. She was also 
translator and editor of the annual magazine El Mundo of The 
Economist. Since May 2015 Marcela works in corporate commu-
nications and maintains her passion for journalism, collaborating 
with different publications.
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March 1920. While a group of only 44 associates launched operations in the then Compañía 
Manufacturera de Papeles y Cartones (CMPC today), with a capital nearing 2,500 dollars, the 
world inaugurated a period marked by milestones such as the Treaty of Versailles, the birth of 
the Soviet Union and the economic depression that would close the decade.

A photograph showing the partners of the nascent company together with all its employees, 
would later reflect the seal that characterizes CMPC until today: cohesion and close relationship 
among its employees based on values and principles such as respect for commitments, 
sustainability and long-term vision.

Those same principles are what have allowed CMPC to reach the first centenary and look forward 
to its next 100 years, taking on the challenge of responding to the growing global demand for 
products derived from natural, renewable, certified and sustainable fibers.

Although necessary, machines and technology do not make up a company: people are the 
main and most important components. That is why at CMPC we celebrate 100 years of this 
team that has managed to face the challenges and move forward until forming a company 
with industrial operations in eight countries and 43 production plants.

Our goal is to understand how to respond to the growing demand for our packaging, tissue, 
wood and cellulose products, with the required quality and certifications, in a sustainable manner 
and generating added value for the community.

That is our commitment. 

Because these first 100 years are only the beginning.

W E  A R E
1 0 0  Y E A R S
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Dear friends, ladies and gentlemen, a century ago, after the destruction of the 
great Armageddon, the world was rehearsing the beginning of a better history. 
But that better story was unattainable.

1920 
Starting 
something 
different BY 

RAFAEL 
OTANO
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Peace was the goal and the task. On November 19, 1920, the first session of the League of Nations 
was held in Geneva. The project had been promoted by US President Woodrow Wilson, a timely and 
importune preacher of a global institution that would prevent the brutality of other wars in the future. 
The goal came as a messianic promise, yet a stubborn reality disrupted the dream.
The bells that rang with glory were tin bells.

IT WAS AN IMPOSSIBLE IDEA

To start off, there were nations missing from the founding group of 42, who were very relevant to 
the global dialogue that was necessary at that time. Germany, Russia and the US did not participate.  
Many other nations became members and then opted out, (membership numbers peaked to 57 at 
one point) depending on international relations. Others, such as the US, never became part of this 
somewhat erratic alliance. 

Moreover, the League of Nations, as part of the Treaty of Versailles (1919), inherited the easements 
the war had left. The Germans and their allies complained bitterly against the terms of the treaty that 
the Allied Powers imposed on them. In their view, Versailles had not brought peace – only a simple 
armistice. Beyond the rhetorical pacifism of the twenties, the defeated parties fed on army doctrine 
and operations: the time for retaliation would soon arrive.

The Treaty had altered maps, removed, returned or annexed territories, which had meant serious 
hardship for some countries. During 1920 many readjustment were made to the political geography 
of Europe and its areas of influence. Affected governments had to undergo plebiscites and honor 
agreements with a taste of defeat. Losing parts of their territory meant throwing away pieces of 
history and homeland. A homeland that in those moments of tragedy and loss of romantic legacies 
had to be clearly understood as a legal construction.

The most serious thing was that the colonial system leaked into the Geneva documents: the League 
of Nations played the dubious role of distributing “protectorates”, “mandates” or any other title among 
the old European powers determined to retain their loot. That makeup of the colonial order was sitting 
on a bomb that would explode sooner or later.

THE GREAT LEVELING

Beyond these clouds, in that year 1920 the world was like a door 
opening to something new and unexpected. A devastating war of 
fifty-one months had ended and now a previously bellicose planet 
exercised strategies for oblivion. Europe was broken and exhaust-
ed, the US, turning its back on President Wilson, was returning to 
its isolationist policy. The western countries entered into what 
Ortega & Gasset called “rebellion of the masses”. And it was true: 
the mighty masses invaded spaces and institutions, while the old 
aristocratic order (the European one above all) slowly collapsed. 
The war of ‘14 had been a great leveler. Nothing would be as before.

Russia still suffered a civil war that lasted until 1922, when it adopted 
a new name that responded to its emerging political identity: the 
USSR (Union of Soviet Socialist Republics). Many artists, intel-
lectuals and politicians believed devoutly in that magic acronym: 
according to them, the victory of the Bolsheviks announced a 
world revolution that would end the different ways in which peo-
ple were exploited. A formidable propaganda machine convinced 
many excited intelligent people that Lenin’s vanguard party was 
the precise instrument for the transformation that was under way.

The leading actor in this planetary stage was the United States. 
This country full of railways started to play its part in the bewil-
dered world concert and began to give direction to a West that 
was just being reborn. The nation knew that it was powerful, with 
a giant embrace that encompassed the two oceans and it felt no 
humbleness before the imperial and industrial power represented 
by London. As for Paris, Paris was a magnet where the seeds of 
rebelliousness grew in art and literature that dictated the way 
people dressed and thought. After the war, troops of uprooted 
Americans became Parisian rebels.

But if Paris rebelled, New York roared; if Europe sought philosoph-
ical ruptures, the United States was in an accelerated production 
of miracles. Cities, farms, roads, countless amusements and 
skyscrapers grew relentlessly. The gringo mood was very different 
from that of the Old Continent. It cultivated a certain idealism, but 
its emotions were pragmatic: its lyrics and epic never abandoned 
the aridity of the percentages.

“The gringo mood was very 
different from that of the 

Old Continent. It cultivated 
a certain idealism, but its 

emotions were pragmatic: 
its lyrics and epic never 

abandoned the aridity of 
the percentages”.
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“However, dear friends, 
ladies and gentlemen it was 
in this 1920 with the horrors 
of war still fresh in people’s 

memories, that there was 
hope that a new story could 

begin, a good new story.
Yet that story was 

unattainable”.

NIGHTS AND JAZZ

And in that universe distilling duties, the great European cities, 
the cities of the New World manufacture a side B, the night. The 
night which the devil endowed with indulgent poetry.

The modern night had just been invented, but at the beginning of 
the twenties it exploded in multiple dimensions. The radio became 
part of the night, the clubs were night-night, the electrical avenues 
flowed like luminous rivers that constituted the substance of the 
night. And in its deep center, beyond the theater, the vaudeville, 
even the cinema, the fury of the dance, of many types of dance, 
it gave the body and the spirit a second secret life, hours of law-
lessness among the ghosts. The severe Calvinist industriousness 
and the cheerful Catholic sensuality were now relieved in libertine 
movements. The urban dance democratized rhythms and gestures 
and became the lingua franca of that epoch.

In these or similar circumstances, the notes and elaborate melodies 
of jazz, that peculiar American phenomenon, are almost illegal. 
In a highly racist country, blacks with their stigma of poverty 
and exclusion take over the only thing that perhaps belongs to 
them: the air. They create their own piano, vocal and saxophone 
logic and they transform the puritan soul of the United States by 
impregnating it with the noise of piano keys playing and throats 
singing. Sweaty syncopations and torn songs enter clubs and 
slums, cross the borders of a disbelieving Europe.

These years, later called the crazy ears, compose the “Jazz Age”, 
as Scott Fitzgerald baptized it. A mix of alcohol and nights, dance 
and music. A deep wind of American Africa vibrates in the blood 
with libertarian sparks.

VANGUARDS 

The year 20 produces some changes that point to the future. 
Detective Poirot appears for the first time, one of the causes 
of the flood of police accounts in the world. Amendment XVIII 
enters into force in the US Constitution. prohibiting alcoholic 
beverages. The British sexologist Havelock Ellis publishes his 
book On Life and Sex, causing a scandal in those times of strict 
morals. Abortion is legalized in Russia and the amendment XIX 
is introduced in the US Constitution. granting women the right 
to vote. Gandhi’s first passive resistance campaign began, using 
the Satyagraha philosophy.

In those agitated and experimental years, rebellious illuminations 
called avant-garde also flourished. Suprematism, Cubists, Futur-
ists and Dadaists not only broke away from many conventions 
in art, but also from traditional morals and social rigidities. The 
game, the joke and the multiple and heretic gaze were now 
playing their part in literature and museums. Art no longer fol-
lowed an established route: it was now a constant search and 
surprise. Surrealism discovered and cultivated the territories 
between sleep and wakefulness. Expressionism intensified 
and dramatized feelings on the edge. Creationism, founding 
its autonomous reality, challenged nature. The avant-garde 
provided a vitamin of irrationality to art and life by pushing the 
prestige of the rationalist order towards a crisis.

As the 1920s progressed, American capitalism imposed its 
values and practices on the Western world. Advertising, in-
vestments, the calendar at the client’s service, the brands, the 
consumer society and its credit, a vanguard of businesses 
that was starting to consolidate. That seemed the march of 
a prosperous and happy tram crossing the meadows. But the 
frenetic locomotive derailed on that “black Thursday” of October 
1929: that crazy morning in New York when the stock market 
said enough.

Nazi and fascist troops kept on marching through the streets 
of Berlin and Rome.
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ELEGANT BAUHAUS
Around the Great War there was a great development of 
groups and schools with rebellious ideas and projects. They 
were the avant-garde that looked to identify with and, hope-
fully, stand out in, this chaotic era. The Bauhaus movement 
was born from that upheaval. Yet, unlike the avant-garde, 
it is not loud or anti-bourgeois: it stands out as a refined 
expression of an elegant modernity. It successfully com-
bines the arts and crafts, and these with technology and 
industry. It created that deliberate way of planting objects 
in everyday life and that is called design.

“Form follows function” and “Less is More” represent found-
ing concepts of the Bauhaus that are manifest in a chair, 

W E  P R O D U C E  O U R  F I B E R  F R O M
E X T E N S I V E  S U S TA I N A B L E  A R E A S

From a noble, certified and renewable
resource with infinite potentialities.

a spoon or a building. Bauhaus gives these objects an 
intelligent appearance.

The group was born in Weimar (1919) under the direction 
of architect Walter Gropius, who intended to give an 
austere and discreetly geometric shape to the future of 
galloping cities. Another leader was classic architect Mies 
van der Rohe, known for his glass boxes. The Bauhaus 
movement went through several locations in Germany. 
Finally, under the hostility of the Nazi government, many 
of the personalities that formed par t of the movement 
emigrated, taking the seeds of their utopia with them 
to the US.

BAUHAUS ARCHIVE, BERLIN, GERMANY
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CMPC: 
LEVERAGING 
ITS HISTORY 

AND 
PROMOTING 

FIDELITY

Human Resources

“Listen to people, look after them and give them feedback”. These 
are the keys to the human resources strategy at CMPC, a com-
pany that guarantees business excellence and the well-being of 
its 18 thousand direct employees around the world. This is the 
secret to the company’s 18% employee turnover rate, one of the 
lowest in the market and driven mainly by workers aged under 30.

The company, which has a total staff of more than 48,700, in-
cluding internal workers and contractors (see graphics), seeks 
to enhance people’s quality of life from different perspectives. 
Its strategies range from promoting occupational health and 
safety to providing training to attract and retain talent. In 2018, for 
instance, 84% of total employees received some type of training.
 
Another important aspect is the emphasis on the organization 
of its staff: unionization stands at 58%, with a total of 53 unions 
made up principally of operators.

All this has vastly benefitted the company’s organizational climate, 
as confirmed practically on a yearly basis by the Great Place to 

Work (GPTW) survey that measures credibility, respect, fairness, 
camaraderie and pride.
  
What is behind this success and what can the company expect 
in the next 100 years? According to Rodrigo Hetz, Corporate 
People Manager at CMPC, “Our aim is to leverage the history of 
CMPC, but we also seek to modernize it into the next 100 years. 
Our challenge is to honor and acknowledge all the people that 
brought us to this point, and guide the company forward into 
the digital era and the future.” 

This requires updating several procedures and bringing in new 
policies, specifically regarding people management, a strategic 
area for the company. Yet, the way forward is made possible 
by the essence of workers’ relations developed over the years. 
Historical records from the Papeles Cordillera 2 trade union that 
refer to Luis Matte Larraín, owner of the company, as a friend 
and talk of how right from the beginning labor relations were 
focused on trust, respect and care for the workers, an approach 
that underpins the company to this very day.
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CMPC has operations in the 
following countries:

CMPC CELULOSA
Argentina
Brazil
Chile

2016

2017

2018

21%

18%

18,8%

Employee rotation in CMPC:

Rotation 2018:

1.900
32,4%

1.913
39,6%

11
50,7%

Less than 30 Over 6030 - 60

134
13,4%

995
15,6%

2.695
21,3%

Executives Operators
Professional and 

technical staff

Total new employees

Rotation

715
20,4%

3.109
18,6%

3.824
18,8%

Women Men Total

Total new employees

Rotation

Total new employees

Rotation

Few companies can tell the same story. As a company begins 
to expand, the personal “one-to-one” relationship on first name 
terms becomes much harder to cultivate. When CMPC was 
founded, there were 40 workers, a figure that now exceeds 
48,000. To evolve, the company has had to adjust to current 
developments and this flexibility has been a firm pattern in 
the history of this company. Today at CMPC, there are baby 
boomers, generation X and millennials within the company. 
Accepting this broad generational diversity means adapting 
to the expectations and realities of diverse segments.

One of the keys to success is maintaining healthy working 
relationships, both with unionized employees and with those 
that are not unionized. “As a company, workers value and 
appreciate operational continuity as a basic element for 
making headway. If the machines stop, we all lose,” explains 
Hetz. This means a basic mutual understanding and respect 
for the common good needs to overcome any differences of 
opinion. CMPC maintains a low turnover because the company 
builds on its history and creates fidelity. When comparing 
the cellulose industry with retail, the turnover rate in retail is 
20 times higher. CMPC has become one of the world’s most 
important producers and that is clearly due to all those who 
have contributed over time. 
 

As the company looks to the future, it is important to acknowl-
edge that access to technologies and the optimization of 
production processes is increasingly becoming a commodity. 
At CMPC, productivity needs and quality of life complement 
each other, by using technologies that enable this balance 
and allow for faster and better training, more education, a 
more balanced and diverse workforce, and clear, simple and 
modern people-management processes.

For Hetz, the key is to remember that people make things 
happen. “Even if we are programming a robot,” he says “there 
is a lot of knowledge that is not in a system or in a manual, 
but in people’s experience. In a universe of 18,000 people, 
leadership today is indispensable. Listening, giving feedback 
and humanization are where the real challenges lie. In a world 
where the role of machines is constantly growing, the com-
petitive advantage of human beings is to be more human.”

CMPC BIOPACKAGING
Argentina
Chile
Mexico
Peru

SOFTYS
Argentina
Brazil
Colombia
Chile
Ecuador
Mexico
Peru 
Uruguay

8
Countries in 

Latin America

REGIONAL 
PRESENCE

PRODUCT 
SCOPE

45
Countries

N° OF 
PLANT

43
Plants

TOTAL 
SUPPLIERS

31.428

N° 
CLIENTS

17.829
Average

DIRECT 
COLLABORATORS

17.247
Average
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C
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P

C
P

P

C

C

S
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CONSERVATION AND 
RECOVERY OF THE 
TREES AT THE END 
OF THE WORLD

The incorporation of new 
protected areas for the care of 
species and the recovery of some 
varieties that were believed to be 
extinct are examples of CMPC’s 
efforts to collaborate with the 
complex environmental scenario 
that the world is experiencing.

Between 1,500 and 1,600 kilometers. That is, a distance similar to 
that between Spain and Switzerland. That is the extension of the 
territory where CMPC’s tree heritage is concentrated in southern 
Chile. With 794 thousand hectares planted between the Maule 
Region (250 kilometers south of Santiago, the capital of the 
country) and the Patagonia Aysén Region, there is a wide range 
of climatic conditions and biodiversity that crosses six regions 
and makes resource conservation a great challenge. 

In the current climate change context, sustainable development has 
become a commitment and even mandatory for many industries 
and the forestry sector is also keenly following this positive trend.

“We understand that the conservation of healthy and vigorous 
ecosystems is the best way for species to resist and adapt to 
changing environmental conditions,” explains Jean Pierre Lasserre, 
Technology and Planning Manager at Forestal Mininco SA, a 
subsidiary of CMPC, who has been in the company for 25 years, 
the last five in charge of conservation.

CMPC puts lot of effort into this conservation objective, gener-
ating different alliances and support depending on the species 
to be conserved, usually a vulnerable native species that are 
emblematic of Chile’s tree heritage.  For example, the Toromiro 
is a species native to the mysterious Rapa Nui and became 
extinct in the 1960s. Currently there is a project to reintroduce 
this native species in Easter Island in which several institutions 
are involved, including CMPC. 

BY 
PATRICIO 
OJEDA

PHOTOS
MATÍAS 
RECART
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RUIL

Another similar case is the Adesmia, a small shrub that was con-
sidered extinct and whose conservation efforts are successfully 
under way today, or the Ruil, endemic species of the Cordillera 
de la Costa, that today is a protected species in serious danger 
of extinction.

One of the most emblematic cases affects the traditional Chilean 
Araucaria, a species that has no ability to regenerate and that 
grows much slower than other species. This requires a lot of 
effort in managing needs for a longer period of time. Despite this, 
CMPC is working with the government entity dedicated to forestry 
development in the conservation of a large genetic pool and the 
maintenance of germplasm banks away from its natural habitat.

In all these cases, CMPC contributes with its knowledge and 
technology in forestry and biotechnology to carry out species 
multiplication and propagation studies, in order to increase the 
capacity to resist environmental changes in varieties at risk. “There 
are highly restricted species, especially native species, and we want 

to give them a greater radius so that they can develop and grow, 
and that can hopefully be maintained over time”, explains Lasserre.

“Undoubtedly the process is different depending on the species 
to be restored, but in general the native ecosystems under 
conservation shown an extraordinary capacity for post-inter-
vention recovery, so one of the priorities to successfully achieve 
protection it is the elimination of threats that can slow down the 
process, particularly in those territories affected by forest fires”, 
clarifies Lasserre.

The company’s conservation officer stresses that one of the 
main threats is the presence of cattle and goat that damage 
regeneration efforts and prevent a successful establishment and 
growth of the renewed areas. Given this, the adequate control of 
the species also becomes an important activity to maintain a 
correct distribution and representation according to the natural 
condition of the territory. What species have advantages? Those 
that are better adapted like the Quillay and Coigüe.

OUR COMMITMENT TO THE ENVIRONMENT

Sustainable development is a worldwide trend and CMPC 
does not lag behind having defined a series of ambitious 
commitments to reduce its emissions of greenhouse 
gases by 50%, from 7.6 million tons of CO2 in 2018 to 3.8 
million tons by 2030. Energy efficiency measures and 
operations management will be key to achieving this 
goal, together with a change in the fuels used.

According to company estimates, annual carbon se-
questration in CMPC forest plantations, including Chile, 
Brazil and Argentina, reaches 25 million tons of CO2 
equivalent, while the company’s conservation areas 
annually capture 620 thousand tons of CO2 equivalent.

In addition to this decisive action, CMPC is also com-
mitted to reduce its water use by 25% in 2025, based 
on data from 2018 on industrial water consumption.
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ADESMIA

ARAUCARIA

HARMONIOUS FOREST CYCLE

CMPC’s average planting rate in Chile has been around 22 thou-
sand hectares per year, which means more than 250 million trees 
planted in the last decade. Once the trees are between 4 and 5 
years old, as in the case of radiata pine, forest management begins 
(pruning and thinning), which is a decisive stage within the forest 
cycle since the interventions and processes implicit in this phase 
make it possible to obtain a very good quality wood for industrial 
and construction uses and others.

Depending on the final use that will be given to the wood, pine 
forests are harvested between 18 and 20 years when pulpwood 
and 20 and 25 when sawlogs or veneer logs.

Throughout the process, CMPC harmonizes production with en-
vironmental, social and cultural values through the principle that 
well-executed forestry activity helps conserve natural resources, 
biodiversity and meet human needs, while in parallel contributing 
to economic and sustainable growth and to the development of 
local livelihoods.

Currently, the High Conservation Value Areas (HCVAs) in Chile 
total approximately 10 thousand hectares and this is expected 
to increase twofold in the future. One of the main reasons is 
the conservation of historical species, but there are also other 
conservation objectives related to the care of the planet at such 
a crucial moment like the one we are living today. “In the conser-
vation areas we have a small remnant of dwarf araucarias, but 
some are between 300 and 400 years old. They are true bonsai 
but they make up a forest. That makes one proud of the work that 
is being carried out”, states Lasserre.

FORESTS THAT CLEAN

Trees are great protagonists in the fight against the negative effects generated 
by climate change. Their multiple qualities, such as the oxygenation and relative 
humidity of the air, the quality of the soils, and tree shading that helps to avoid 
the impact of the sun, are only some advantages of reforestation. Yet clearly, their 
ability to keep the carbon and give the oxygen away, makes forests hugely relevant 
in curbing greenhouse gases. That’s why the establishment of protected areas is 
such an important priority. 

“Forest restoration is a very useful tool to capture CO2 from the environment and help 
mitigate the greenhouse effect. There are many actions that can be done to emit less 
C02, but there are very few that we can take to capture carbon from the environment. 
In this sense, trees have become relevant actors in carbon capture”, adds Lasserre.

The expert explained that there are countries that have encouraged the planting of 
trees, such as New Zealand with its One Billion Trees Program, a centrally coordi-
nated action to mitigate climate change. Lasserre points out CMPC’s contribution in 
increasing the surface of conservation forests to serve as permanent carbon sinks.

Additionally, CMPC is allied with the Reforestemos Foundation and contributes with 
plants for different reforestation programs such as Maulino Forest reforestation 
program (temperate forest that grows naturally in the central zone of Chile). It is also 
involved in the protection of soil and streams, plantation of Quillay trees (Quillaja sap-
onaria) and the donation of Quillay saplings to beekeepers, among other initiatives. 
CMPC has donated more than 100,000 native trees from its nurseries.

“Trees are great 
protagonists in the 
fight against the 
negative effects 
generated by 
climate change”.
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PANAMA 
CELEBRATES 20 
YEARS MANAGING 
THE PANAMA CANAL

The interoceanic route has modernized its management 
and faces new challenges, such as reduced water 
availability for the operation of its locks.

BY 
MARCELA 
CORVALAN
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PANAMA CITY

On December 31, 1999, the Republic of Panama assumed full 
responsibility for the administration, operation and maintenance 
of the channel, through the Panama Canal Authority (ACP), after 
more than eight decades of US control. During the following 20 
years, Panama managed the interoceanic highway as a strategic 
pillar for its economy. The Panama Canal went from an operation 
managed with political and military criteria that did not generate any 
benefit for the country, to a competitive and innovative business: 
the tolls were changed and a third set of locks to accommodate 
larger ships was built.

Once a national priority and after 20 years of administration the 
ACP asserts that it has modernized and optimized the service, 
maintaining its commitment as a facilitator of world trade and 
national growth. At the same time, the ACP emphasizes that its 
team led a positive change in the industry and strengthened the 
country’s growing role as a global logistics center. Currently, almost 
6% of international trade goes through this route.

HISTORY OF THE PANAMA CANAL

History shows that commercial exchange is only possible when 
there are expedited routes for the transport of products. Carlos 
V of Spain ordered the first study of a proposal for a channel 
route through the Isthmus of Panama in 1534.

However, it was not until January 7, 1914, that an offshore motor 
vessel made the first complete transit through the Panama 
Canal: the old French floating crane Alexander La Valley. That 
day there were no ceremonies. Yet the official inauguration of 
the channel was finally accomplished in August 15 of the same 
year, with the crossing of the American steam Ancon. It was the 
year that journeys around the world were shortened, although 
the First World War took away the shine from the launch.

The construction was a feat of engineering and determination. 
From 1880, the French Panama Canal Company worked to build 
a channel that would link the Pacific and Atlantic oceans. Twenty 
years later, defeated by diseases such as yellow fever and malaria, 
and the incessant financial requirements, the company sold its 
rights to the United States, which had signed a treaty with Panama 
the previous year to build the canal. The American project, which 
included locks and an artificial lake (the largest dam in the world 
at that time), was completed in 10 years.

CHILE AND THE PANAMA CANAL

Although at first it was feared that the operation of the Panama 
Canal would diminish the role of Chilean ports, due to shifts in 
maritime trade routes, it actually opened new roads in the long 
term, for Chilean exports. Chile is the fourth largest user of the 
Panama Canal after the United States, China and Japan, and 
it is estimated that a volume close to 80% of its foreign trade 
uses this route.

The expansion of the channel in 2016 brought new benefits, with 
the reduction of travel times and, therefore, of transport costs 
and carbon emissions. For example, ships that transported 
liquefied natural gas (LNG) on the Trinidad and Tobago-Quintero 
route shortened navigation by 6 days using the cannel instead 
of the Strait of Magellan. 
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“Without adjustments 
and operational 

changes, water levels 
were projected to fall 
to a range that would 

affect the operation 
of the Panamax and 
Neopanamax locks”.
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WATER CARE

Today the channel also faces the challenge of climate change 
and lower water availability, after 2019 closed as the fifth driest 
of the last 70 years after a 20% reduction in rainfall compared 
to the historical average.

To address the situation, it adopted operational measures such 
as implementing cross-filling lockages, a technique that sends 
water between the two lanes at the Panamax Locks during 
transits to reduce their discharge to the sea. It also suspended 
the generation of energy at the Gatún hydroelectric plant since 
October 2018 so as not to waste water through the turbines 
and implemented tandem lockages, which involves two ships 
transiting at the same time, when vessel size allows. Without 
adjustments and operational changes, water levels were projected 
to fall to a range that would affect the operation of the Panamax 
and Neopanamax locks.

In addition, for the first time in its history, the Panama Canal 
will charge for fresh water, which will depend on the availability 
of this resource at the time of transit. The freshwater charge 
of US $ 10,000 for each transit applies as of February 15 to all 
vessels over 125 feet in length that travel along the route, plus a 
variable between 1% and 10% of the toll, depending on the daily 
level of Gatun Lake.
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Softys launched the first version of a challenge that seek to reach locations 
that lack water resources with an innovative intervention and concrete 
results in the short term. All this in a context that only worsens: in five 
more years half of the world’s population will live in areas of water scarcity

CREATIVE SOLUTIONS 
FOR WATER 

CONSERVATION

Even on a superficial level the figures are impressive. 30% of the 
people who inhabit the world lack access to drinking water in their 
homes, that is -and according to the most conservative figures 
on the global population-, at least 2,100 million people.

Yet if we dive deeper, we will get into turbid waters: Six out of ten 
people do not have access to safely managed sanitation services, 
which is equivalent to around 4.5 billion people. In Latin America, 
37 million people lack access to drinking water, and almost 110 
million do not have access to sanitation services.

And as if that panorama wasn´t enough, the expectation is that by 
2025 half of the world’s population will live in areas where there is 
water scarcity, due to a multiplicity of factors, including climate 
change, demographic variations and development progress.

This portrays the huge challenge that humanity faces and, given 
the results of the last multilateral conferences that have dealt 
with environmental issues, it seems that the States are not doing 
much about this. Despite being aware of the seriousness of the 
problem, they seem to be more concerned with gripping onto their 
economic status rather than making the right decisions and an 
unwillingness to take effective action, even though this could have 
a direct impact on the global temperature and aridity.

In this context, initiatives led by the private sector, NGOs, citizen 
organizations and countries that prioritize sustainability as a 
development axis have been positioned as alternatives to water 
care and to give access to this vital resource to remote places 
using a range of ingenious techniques.

Softys, a CMPC company established in Latin America that devel-
ops hygiene and cleaning solutions, aware of the issues around 
water care, devised the Softys Water Challenge, the first version 
of a contest that invites entrepreneurs and startups to postulate 
creative and innovative solutions to conserve water resources. 

“Six out of ten people do 
not have access to safely 

managed sanitation services, 
which is equivalent to 

around 4.5 billion people”.
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In this first version -which began in the last quarter of 2019 and 
which will announce the winners on May this year- the proposed 
solutions must be focused on improving access to water in 
communities without access to sufficient water supplies. Another 
equally important aim is to make sure the intervention is imme-
diate so that the winning project will show successful results by 
December 2020.

In a world where there are still 263 million people who have to travel 
over 30 minutes to collect water, and 159 million who still drink 
untreated water from surface water sources such as streams or 
lakes, seeking the largest number of solutions is an urgent need.

“We have a dream and that dream is that everybody has access 
to drinking water, a basic and necessary condition for the health 
and development of people and their communities. This also 
connects with our corporate values of care, trust, transcendence, 
achievement, excellence and integrity”, explains Rafael Schmidt, 
Business Manager Tissue, Innovation and Corporate Commercial 
Development of Softys.

Softys Water Challenge was launched as a regional campaign 
in the eight countries in which the company operates. Chile has 
been chosen as the country in which the winning solution will be 
applied. “Right now the focus is on speeding up the implementa-
tion of solutions that give access to drinking water, but for future 
editions of this initiative we can maybe think of sanitation solutions, 
which are also a global and regional problem”, adds Schmidt.

We welcome projects at different levels of development, from 
those that are more developed and that can effectively resolve the 
problem of access to water, to those that are at an entrepreneurial 
level and have developed a solution –be it a service or product- that 
can be piloted or that is an idea that can be quickly implemented.

Regarding the applicants, people of all nationalities are invited 
to apply, who are founders or co-founders of national or foreign 
private companies legally established at least 12 months prior 
to the application date and who are interested in carrying out a 
high-impact venture or innovation and who comply with the contest 
rules available at www.softyswaterchallenge.com. 

THREE WINNERS AND A PURCHASE ORDER

The contest is carried out in different stages, starting in December 2019, followed by 
the announcement of winners in May 2020 and ending in December 2020. Softys 
Water Challenge will have 3 winners who will receive an award in dollars. The first 
place will be entitled to a purchase order to implement its solution in a community, 
ideally close to Softys operations.

It is also important to note that, despite the fact that there are 3 winners, 20 prese-
lected solutions will also have the opportunity for leveraging their ideas through a 
complete accompaniment and acceleration program. This includes networking with 
institutions and key actors in the field, technical support according to the development 
stage of the solution, and others.

To develop this challenge in the best possible manner, Softys partnered with the 
Innovation Center of the Catholic University of Chile, which promotes entrepreneur-
ship and innovation. 

The director of the Innovation Center of the Catholic University, Conrad von Igel, points 
out that “sustainability and innovation are two worlds that are intertwined. Natural 
resources are finite and today, more than ever, it is important to look for ways to 
get the most out of them. Innovation can enhance new solutions for the efficient 
use of resources. As a UC Innovation Center, our role in this initiative is to identify 
these solutions, analyze the feasibility of the technologies presented and enhance 
their development, in order to find and promote new ways of delivering access to 
drinking water”.

“At the same time -Von Igel emphasizes- it is important to build bridges to promote 
collaboration, to align axes and generate ecosystems conducive to joint development 
and growth. Projects like Water Challenge, due to their collaborative nature, allow 
us to meet and work together as organizations, contributing from our expertise to 
the collective and individual benefit. This initiative to support startups reflects our 
commitment to integral and sustainable development, promoting a culture and a 
pro-innovation environment”.

Regarding these challenges, CMPC’s Rafael Schmidt states that “although Chile has 
made substantial progress in its economic development, it maintains an invisible 
social debt around basic infrastructure, which affects many towns, people and fam-
ilies that today do not have access to a resource as basic and vital as water. Where 
there is lack of water, the social, health and economic damage is profound. Water, in 
addition to sustaining and being the basis of all life, acts as a means of production 
of the different socioeconomic sectors of every community”.
 
Another key actor in the project is the Amulén Foundation, which seeks to create 
the appropriate conditions for rural communities throughout Chile to gain access 
to water. Understanding that we had similar objectives, the institution endorsed 
Softy’s approach.

The foundation is currently working with vulnerable communities by providing them 
access to water and promoting the use, management and access to this resource. 
It follows a model that develops sustainable projects in the long term, generating a 
high social impact and hence improving people’s quality of life.

Rocío Espinoza, executive director of the entity, emphasizes that the Water Challenge 
offers the possibility of finding alternative solutions to the rural drinking water systems 
used today that are usually more expensive and take longer to build. She also clarified 
that the contest encourages the development of a set of innovative solutions that allow 
speedy access to communities lacking this basic resource. “Climate change drives 
us to be more flexible and adapt to the territorial needs of each commune. Thinking 
about rainwater and ambient water accumulation solutions helps us to increase the 
number of solutions available which in turn strengthens the guarantee that rural 
communities will have access to water for human consumption”, she concluded.

“The foundation is 
currently working with 

vulnerable communities 
by providing them 

access to water and 
promoting the use, 
management and 

access to this resource”.



3938

12

30

01

03

08

02

11

26

07

03

06

10

06

31

07

27

15

09

10

16

15

18

20

17

19

21

22

29

JANUARY MAY NOVEMBER

DECEMBER

JUNE

AUGUST

SEPTEMBER

OCTOBER

NORTH AND SOUTH 
AMERICA GLOBE

FEBRUARY

MARCH

APRIL

NO PRECISE DATE

Taiwan (P)(G)

Peru (G)
Italy (RL)

Comoros (G)

Macedonia North (G)

South Korea (G)

Iraq (RL)
Serbia (G)
Northern Cyprus (P)
Chile(*)

Bielorrusia (P)

Niger (RL)

United States (P) (G)
Puerto Rico (G)

Paraguay (RL)

Myanmar (G)
Palau (P) (G)
Tajikistan (P)
Burkina Faso (G)
Namibia (RL)Costa Rica (RL)

Azerbaijan (G)
Cameroon (G) (RL)

Guinea (G)
Dominican Republic (RL)

Cuba (RL)

Iran (G)

All (P)

Slovakia (G)

United Kingdom (RL)

Uruguay (RL)

Dominican Republic (P)

Suriname (G)
Ethiopia (G)
Poland (G)

Spain (RL)
Trinidad and Tobago (G)
Jordan (G)
France(**)
Hong Kong (G)

Tajikistan (G)
Israel (G)
Guyana (G)

France (RL)

Vanuatu (G)

Rumania (RL)

Mongolia (G)
Iceland (P)

Brazil (RL)
Kyrgyzstan (G)
Lithuania (G)

Ivory Coast (P) (G)

Georgia (G)
Moldova (P)
Chile (RL)
Montenegro (G)
Ukraine (RL)
Bosnia-Herzegovina (RL)

Somalia (G)
Benin (RL)
Cape Verde (RL)
Singapore (G)
Senegal (RL)
Mongolia (RL)
Kuwait (G)
Seychelles (P)
Chad (G) (RL)
Egypt (G)
Sri Lanka (G)
Bolivia (P) (G)

(P): Presidential. (G): General. (RL): Regional/ Local. (*): Constituent Referendum. (**): Independence Referendum

Venezuela (G)

Ghana P(G)

Niger P(G)

Central African 
Republic(P) (G)
Romania (G)
Saint Vincent and 
the Grenadines (G)
Oman (RL)

World Election 

MIDDLE  
EAST GLOBE

Regional/Local

General

Presidential

All together

Calendar 2020 
SOURCE: 

SERGIO MAYDEU-OLIVARES 
@MAYDEUO
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THE 5 TECHNOLOGIES 
THAT WILL REDEFINE 
DIGITAL COMMERCE 
IN 2020
01. 
PASSIVE COMMERCE GETS A BOOST

The forthcoming era of machine aided commerce will change the 
way consumers browse in some categories, creating opportunities 
for some while questioning the way many others conduct business.

38% Connected consumers globally say they own a smart 
laundry appliance.

41% Connected consumers globally say they would pay a premium 
for smart appliances.

02.
PRIVACY PUSHBACK SPREADS

With more pro-privacy regulation possible in places like the US 
and companies increasingly viewing privacy as a USP, consumers 
will likely gain more control over who collects their data and for 
what purpose.  

38% Connected consumers globally say they share their data 
in order to receive targeted offers. 

58% Consumers globally say they actively manage privacy settings.

03. 
STAYING TRUE TO ONESELF

As consumer expectations for brand engagement continue to rise, 
brands must remain true to brand values and prioritize transpar-
ency above all else in order to build trust with their consumers.   

51% Connected consumers globally say they only buy from 
companies and brands they completely trust. 

67% Connected consumers globally say friends and family 
recommendations are very or extremely influential.

05. 
5G STEPS INTO THE SPOTLIGHT

Ongoing pilots and commercial rollouts will make 5G more of a 
reality for urban consumers in more developed markets, thus 

opening the door to continued technological development.

04. 
LAST MILE ARMS RACE INTENSIFIES

Companies will increasingly compete against each other not just 
on price and product, but also on delivery and other fulfilment 
options as each seeks to distinguish themselves.  

27% Connected consumers globally cite avoiding delivery hassles 
as a motive to shop in stores.

46% Connected consumers globally say they are willing to spend 
money to save time.

Appliance makers will give smart homes a boost 

Passive commerce will clear the first hurdle

Consumers will still need to be educated regarding 
the benefits 

Eventual shift to machine-aided commerce will 
redefine commerce

WHAT TO EXPECT FOR 2020

Companies must consider privacy as part of the 
value proposition 

Companies must be forthright about data collection 

Technicians can expect to face more regulation 

Consumers will gain more power over data usage

WHAT TO EXPECT FOR 2020

5G pilots will grow in urban areas 

Earliest applications are likely to be behind 
the scenes 

Later applications will power futuristic experiences 

Global arrival of 5G will be staggered

Digital marketing gains ground, but trust remains 
in short supply 

New types of influencers emerge 

Innovative tools emerge to support trust-based 
marketing 

Trust will only become more relevant as the internet 
becomes more sponsored

WHAT TO EXPECT FOR 2020

The status quo of last mile delivery will not be 
sufficient for long 

New last mile options present trade-offs 
for consumers 

Last mile emerges as a new moment for brand 
engagement 

Delivery and pick-up innovation may offer new 
revenue streams

WHAT TO EXPECT FOR 2020

SOURCE: 
EUROMONITOR

INTERNATIONAL
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B IOPACKAG ING :
THE  BET  FOR  2020 
Joint efforts between different areas of the company allowed CMPC to 
find four initiatives that will become new products. This is a process in 
which sustainability, circular economy and teamwork are the protagonists. 

Detect, analyze, develop, pilot and scale. Those are the phases 
that an innovative biopackaging idea must go through to become 
a reality and stand out as a product with sales potential.

Caring for the environment is imperative and consumers today 
prefer more sustainable alternatives. Biopackaging is the answer 
to those that ask for new packaging alternatives. It generates op-
tions based on renewable sources extracted from biomass, such 
as cellulose or starch, and others produced by microorganisms.

Given that plastic dominates the market, for years companies did 
not see much benefit in innovating to create containers that were 
more expensive to produce. “Yet in recent years”, says Cristian 
Saavedra, Deputy Manager of Innovation and Development at 
CMPC Biopackaging, “we have systematized innovation, which 
until now had been a black box and that, on the contrary, should 
always be delivering projects which should be filtered and satisfy 

a commercial need. Now we are systematizing the innovation 
process in a joint project that involves all areas”.

The executive adds that “this impulse is driven towards 
making products that generate a commercial contribution, 
such as increasing our EBITDA (the capacity of a company 
to generate profits considering only its productive activity). 
We are working filtering ideas them under commercial and 
technical criteria”.

The implementation at CMPC was achieved with the support 
of the Corporate Innovation Management, the Biopackaging 
Industrial Development Management and the consultancy 
firm Innspiral. Together with CMPC subsidiaries these formed 
a team focused on the search for ideas and the subsequent 
validation of those that present a greater potential for busi-
ness contribution.

PLANTA BUENOS AIRES, ARGENTINA
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During 2019 a methodology was implemented to sys-
tematize innovation in three business lines: Boxboard, 
Sack Kraft and Corrugated products. The methodology 
used consists of five stages, from a detailed search of 
opportunities, a market and technical analysis of these 
and their subsequent development and piloting, which 
is a key stage to screen the product before moving on 
to its commercialization phase.

CMPC’s commitment for 2020 is to launch these three 
products with renewable characteristics -to replace 
others that pollute or have a slow degradation process-, 
and that open the door to new markets in the region.

1 .  PAPER  BAG WITH  HANDLES
CMPC SUBSIDIARY: SACK KRAFT
The high contamination by plastic bags has motivated policies 
that seek their elimination. In Chile, a campaign was approved 
that mandated retail and major businesses to replace their 
bags (approximately 250 to 300 million a year). The main 
segments of this market are supermarkets and large stores. 
For this innovation project CMPC is integrated with its supplier 
of Sack Kraft products: the paper for the bags is manufactured 
by Empresas CMPC, using 100% virgin fiber obtained from 
renewable forest plantations of Radiata Pine.

3. CARDBOARDS WITH  
BARRIERS PROJECT
CMPC SUBSIDIARY: BOXBOARD
This initiative seeks to deliver boxboard with excellent printing 
capacity together with moisture and grease barrier properties 
that allow its use in refrigerated products and microwaves. It 
seeks to provide customers with the option of having more 
sustainable packaging, since these replace plastic containers or 
packaging film. This type of packaging opens up possibilities in 
many markets, such as fast food, fruit and vegetable containers, 
meat and detergents, among others.

2. FRESH SALMON BOX PROJECT
CMPC SUBSIDIARY: CORRUGATED PRODUCTS
The idea is to make this sustainable alternative available for 
transporting fresh salmon in a corrugated cardboard box 
that provides the resistance and hydrophobicity properties 
required to replace the current polystyrene packages. The 
idea is that it can also be folded and storage efficiency is 
improved since more cardboard boxes than polystyrene can 
be stored in the same space

4. SUSTAINABLE SEEDLINGS PROJECT
CMPC SUBSIDIARY: CORRUGATED
This project consists in generating an alternative to plastic 
seedbeds, based on pulp and waste from CMPC’s own paper 
production processes. Since the seedbeds are degraded on 
land after being used for a year in the nursery, this is a circular 
solution to plastic waste. This solution replaces the use of 
non-renewable resources or petroleum-derived plastic with 
renewable products made with paper fibers. Choosing this 
alternative will prevent plastic seedbeds from ending up in 
landfills or sanitary landfills.

VALDIVIA, CHILE
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President & CEO of Santa Maria

Marcelo  
Podolan 
Lacerda 

Vieira

Profile

CREATING A GREAT PLACE TO 
WORK IN THE SOUTH OF BRAZIL

Santa María began its activities on March 31, 1962 in the 
Guarapuava region, located in central south Paraná, Brazil. 
Initially, it was a sawmill that served the local timber market. 
After that, a mechanical pulp factory was installed. All this later 
became an energy, paper and agroforestry business. During 
all these years, Santa Maria has received several awards. 
Currently, the company is among the 500 largest agribusiness 
companies in Brazil, being ranked since 2007. Before that it 
had been counted among the 500 largest companies in the 
South of Brazil as well as the 100 largest in the state of Paraná 
since 2004, according to Amanhã Magazine. Additionally, in 
2017 and since then, the company has received the GPTW 
(Great Place to Work) certificate.

Marcelo Podolan  started his career in Santa María at age 18 
in credit management and then went on to several other areas. 
In 2012 he assumed the position of Executive Director of Santa 
María. He is currently President and CEO. As he remember, 
“My childhood was marked by weekly visits on Saturdays to 
Santa Maria with my grandfather José Podolan. It was in those 
early days of my life that my interest in the family business 
was born, with my father, Manoel Lacerda Cardoso Vieira, 
always acting as a mentor.

¿What values characterize your company and your work 
style?

Entrepreneurship, focus on results, innovation, integrity, cus-
tomer orientation (internal and external), financial optimization, 
social and environmental responsibility and safety at work.

The company’s success is due to my grandfather’s legacy, my 
father and all those who have passed through the company. I 
believe that the work well done over the years by the entire Santa 
María team, which has been through many adverse moments, 
has provided experiences to continue this legacy with a focus 
on generating value for the business in a sustainable manner.

What are your main skills that help you lead such a successful 
business?

I believe in people, I encourage them to generate value for the 
business through opportunities that help keep our position in the 
market and that these efforts are reflected in the next generations.

What aspects of your company are you proud of?

“The team’s commitment to innovative thinking, people’s love for 
the business and the honesty with which everyone creates value 
concerning suppliers, customers and society”.

Santa Maria’s culture in inspired by the 5S, that is a Japanese culture 
of good habits that aims to eliminate any kind of waste. It works 
through five principles or senses, which in Japanese begin with the 
letter “S”: sense of use; sense of organization; sense of cleanliness; 
sense of standardization and sense of discipline. The purpose of 
this methodology is to improve the work environment. This is done 
through the adequate allocation of materials (especially unnecessary 
materials), organization and cleanliness of the workplace, space 
identification, creation of standards for maintenance of cleanliness, 
discipline, and continuous improvement of these processes. The 
Santa Maria Group utilizes the 5S methodology since 2004 and 
all of its facilities have it in place and practice it daily, reaping the 
benefits that this methodology has to offer.

BY JENNYFER SALVO
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IN THE EARLY 1980’S, THE COMPANY BEGINS TO EXPAND IT’S SALES TO THE INTERNATIONAL MARKET.

What are the main challenges facing your company?

A changing world that has great needs and expectations. 
Our duty is to identify and work on these opportunities, so 
that we can align companies in an attractive way that meets 
the expectations of the products and services demanded 
by consumers.

¿How do you imagine your company in 10 years?

Meeting the expectations of a market in constant change, so 
that we can generate valuable businesses for shareholders, 
employees, customers and the community.

How would you describe your relationship with CMPC? 

An old, ethical and transparent relationship where the two 
companies have always sought and together achieved a 
balance in their needs.

Have you ever visited Chile? When and what were 
your impressions?

Yes. I have been in Chile several times. The first time was in 
the 90s, when I had the chance to enjoy the good gastronomy 
and the hospitality of the Chileans as well as being able to 
appreciate its natural beauty.

SHORT ANSWERS, PERSONAL FLAVOR

Your favorite food:
french and spanish cuisine

Your favorite book and song: 
Management books and rock’n roll

Your favorite vacation destiny:
remote destinations with snow

The happiest moment in your life? 
My children’s date of birth

Best advice you ever received: 
trust human beings

Do you practice any sports? Which one? 
Gym, walking and running practices

Your favorite word: 
harmony

BASIC INFORMATION:

Marcelo Podolan Lacerda has worked in the company for more than 25 years. He is graduated in Business Administration from FA-
FIG-UNICENTRO, he has studied at Regis University School in the US and Insead Executive Education in France. He also has international 
training in topics such Balanced Scorecard at Symentics, part of the BSC Foundation; TPM Consultant training at IMC International 
and Leadership Training at the Wharton School-Fundação Dom Cabral, in the United States. He is also an IPO member in Curitiba.
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We launched the company 
and started to produce paper, 
cardboard and cellulose based 
on wheat straw in a factory in 
Puente Alto, Santiago, Chile.

We started newspaper and kraft 
paper factory operations in the 
city of Valdivia, in southern Chile.

We started operating the first 
pulp mill, located in Laja, in 
southern Chile.

We made the first export of Chil-
ean cellulose to South America.

We built our tissue factory in 
Puente Alto, in Santiago, Chile..

We built our tissue factory in 
Puente Alto, in Santiago, Chile.

We acquired IPUSA in Uruguay 
(tissue) and FABI (industrial 
exchanges) in Argentina.

We became a holding com-
pany, with five business areas

We bought the Papelera del 
Plata, tissue producer in Ar-
gentina. That same year, we 
started with operations in 
Peru through CMPC Tissue.

The CMPC Foundation was 
created to strengthen the 
communities where we have 
operations, through educa-
tional and cultural activities.

We arrived in Mexico thanks to 
the purchase of ABSORMEX.

We arrived at Colombia after 
the purchase of Drypers Andi-
na, dedicated to the manufac-
ture and commercialization of 
children’s diapers.

In Brazil, we reached an import-
ant milestone in the forestry, 
cellulose and tissue business, 
by buying the Guaíba Plant and 
Melhoramentos Papéis.

We became certified with FSC 
(Forest Stewardship Council), 
an international accreditation 
that guarantees that our prod-
ucts are from forests with good 
environmental practices.

We reorganized our subsidiar-
ies into four businesses: forest-
ry, cellulose, paper and tissue.

We started operations at the 
new line of Cellulose Guaíba in 
Brazil and the Energy Cogene-
ration plant in Altamira, Mexico

With the new reorganization 
we increased the number of 
directors from seven to nine 
and the four business areas 
became three: cellulose, paper 
and tissue.

We inaugurated a modern Tis-
sue plant, in Cañete, Peru. In 
addition, we became the first 
Chilean company to place a 
Green Bond (for US$ 500 mil-
lion) in international markets.

We unified our subsidiaries in 
the tissue business area under 
the name of Softys, to adapt 
the business to the growth dy-
namics of a multilatina compa-
ny that adjusts to local realities 
and whose products are much 
closer to the final consumer.
Inaguration of the new CMPC 
Headquarters in Los Angeles, 
in the south of Chile, winner 
of the Latin American Wood 
Architecture Competition

1920 1951 1960 1991

1994

1996 2000 2006 2012 2013 2016 2017 2019

20152007

2009

1995

1978
1959

Triumph of the Bolshevik revolution 
under the leadership of Lenin.

End of the Great War which was 
a surprise for the German. 

Beginning of the Bauhaus, a 
school that unites art and indus-
trial design.

Treaty of Versailles which left the 
seeds for another war.

Inaugural session of the League 
of Nations in Geneva.

Mussolini is appointed Prime 
Minister.

The Third Communist Interna-
tional opens up to alliances with 
bourgeois parties and the Popular 
Fronts are born.

The Belgian Georges Lemaître 
proposes what later became known 
as the “Big Bang theory” of the 
origin of the universe

“Black Thursday” at the New York 
Stock Exchange also called the 
the October crack

Japanese conquest of Manchuria 
and attack on Shanghai. 

Hitler’s Rise to Power

The movie Modern Times by 
Charles Chaplin is launched as 
a criticism of dehumanization in 
modern society.

The German invasion of Poland and 
the start of World War II.

The “final solution” or the Jewish 
genocide planned in the Berlin sub-
urb of Wannsee.

The first artificial kidney was de-
veloped.

The first atomic bombs are 
dropped on Hiroshima and Na-
gasaki.

Perón is elected president by the 
newly created Justicialist Party.

The US Marshall Plan starts to 
send economic and military aid 
to Western European countries 
against the threat of communism.

The Universal Declaration of Hu-
man Rights is drawn up at the UN 
General Assembly in Paris.

The Second Sex by Simone de 
Beauvoir is published, today a 
benchmark in feminism.

CBS patents the first color tele-
vision.

New Zealander Edmund Hillary, 
along with his guide Nepalese 
Tenzing Norkay, reaches the top 
of Everest.

The first commercial transistor 
radio was released.

The Warsaw Pact is created, a mil-
itary alliance of the USSR and its 
Eastern European satellite coun-
tries which is later dissolved in 
1991.

Creation of the European Eco-
nomic Community, the nucleus 
of what later became the Euro-
pean Union.

Fidel Castro enters victorious in Ha-
vana and takes over the government.

The use of the contraceptive pill 
was approved in the US.

Kennedy promotes the Alliance for 
Progress in Latin America.

Kennedy visits Berlin and gives 
his famous speech titled “I am a 
Berliner” on the west side of the 
wall built two years before.

In Argentina the comic strips of 
Mafalda by Quino begin to be 
published.

One Hundred Years of Solitude was 
published by Nobel laureate Gabriel 
García Márquez, inaugurating Latin 
American magical realism.

Murder of Martin Luther King.

First man to walk on the moon.

Socialist Salvador Allende is inau-
gurated president of Chile.

The People’s Republic of China 
enters the United Nations.

Journalistic work triggers the resig-
nation of President Nixon in the US.

Jimmy Carter wins presidential 
elections of the United States with 
his focus on human rights.

The supersonic Concorde aircraft 
begins its flights.

Leon Brown is born, first test 
tube baby.

Murder of John Lennon in New York

Decade dominated by the liberal 
economy of Reagan and Thatcher.

AIDS is discovered (acquired 
immunodeficiency syndrome)

CERN laboratories (Switzerland) 
confirm the existence of two sub-
atomic particles.

The Chernobyl nuclear disaster 
strikes in Ukraine.

The intifada arises, Palestinian 
youth rebellion.

Fall of the Berlin Wall and a par-
ty that predicts the end of the 
Cold War.

After many years of development 
since 1969, the Internet becomes 
massive.

Israel and the PLO sign peace 
agreement in the gardens of the 
White House.

Nelson Mandela is elected 
president of the Republic of 
South Africa.

French President Mitterrand re-
tires after fourteen years in office, 
and is succeeded by the neo-
Gaullist Jacques Chirac.

Frenchman Jean Wiessenbach 
completes the first phase of the 
human genome.

The British colony Hong Kong is 
returned to China.

Republican George W. Bush de-
feats Democrat Al Gore, famous 
for his environmental zeal.

The worst terrorist attack against 
the US knocks down the twin tow-
ers and hits the Pentagon.

The euro enters circulation in 
twelve EU countries.

Barack Obama, the first Afro-de-
scendant is elected president.

The subprime mortgage crisis 
erupts resulting in a serious finan-
cial crisis worldwide (2008-2015).

Michael Jackson, king of pop dies, 
from drug overdose.

Wikileaks appears, the biggest 
leak of secret documents.

Global warming and climate 
change arise as concepts to cre-
ate opinion and give a sense of 
urgency to the political world.

Navy Seals group kills Osama Bin 
Laden, leader of Al-Qaeda.

The so-called “particle of God” 
is identified.

Jorge Mario Bergoglio becomes 
the first Jesuit pope and the 
first pope from the southern 
hemisphere.

Proclamation of the Islamic Ca-
liphate, Isis or EI, a militant nucleus 
considered terrorist by the UN.

Terrorist attack in Paris, Charlie 
Hebdo magazine leaves 12 dead.

In a June plebiscite, the United 
Kingdom chooses to leave the EU.

The criminal and drug trafficker 
Joaquín Chapo Guzmán, leader 
of the Sinaloa cartel, is delivered 
to the US.

Social outbreaks occur in various 
areas of the planet: Hong Kong, 
France, Chile, Lebanon. These 
movements do not seek to nego-
tiate and break with the traditional 
alignment with political parties.
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Masks 
at the 
fantasy 
lagoon

The Carnival of Venice offers a rare opportunity to be 
transported to an unknown, cheerful and mysterious 
dimension, between masked people, laughter and canals.
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Venice belongs to the realm of fantasy. On any given day the 
palaces, canals and gondolas transpor t citizens and visitors to 
another reality. During the carnival season, that feeling of having 
crossed the mirror to another world is simply accentuated. The 
streets are filled with masks and laughter that become an intricate 
part of the activities throughout the city.

For centuries the carnival has been an escape route from the rigid 
conventions of Venetian society. A society that even governed the 
way in which people dressed, punishing those who dared to wear 
clothes that gave the impression that they belonged to a social 
class other than their own.

However, that changed with a Senate Act from the then Sereni-
ssima Republic of Venice, which marks 1296 as the official year 
that celebrations began. It could have been before since there is 
documentar y evidence of public celebrations in the days before 
Lent in 1094.

That was how differences in class or status were suspended 
during two weeks a year. It was even possible to make fun of the 
aristocracy. This is why some obser vers refer to this shor t peri-
od as a “regulated social outbreak” and consider it functional to 
society since it provides an escape valve, enabling the Senate to 
maintain control over societal discontent for the rest of the year.

At the end of the 18th centur y, the French invasion and subsequent 
Austrian occupation resulted in a long suspension for the Carnival 
and the use of masks. It was only in 1979 that the Carnival of 
Venice could make a new debut, this time in its modern format, 
with fif teen days of celebration that attract three million tourists 
to the city every year.

“During the carnival 
season, that feeling 

of having crossed the 
mirror to another world 

is simply accentuated. 
The streets are filled 

with masks and laughter 
that become an intricate 

part of the activities 
throughout the city”.
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CARNIVAL 2020

This year’s celebration lasted from Saturday 8 to Tuesday, 
Februar y 25, with San Marcos square as the center of the 
activity. On the last Sunday and the last Tuesday of the cele-
bration (Mardi Gras, the day before Ash Wednesday), a huge 
wooden platform is set up as a stage where the best masked 
costume is awarded, chosen by popular vote af ter several 
parades in the previous days. The stage is also the scene 
for plays with traditional Italian theater characters, such as 
Harlequin, Colombine, the Doctor and Pantalone, the latter a 
Venetian merchant and master of Harlequin.

There are eighteenth centur y fancy dress par ties that many 
people like to attend although you will find most of the tourists  
at the squares and streets. A favorite for the visitors, most of 
these have ar tisan fairs that exhibit products made with an-
cient techniques such as lace, glass, gondolas and, of course, 
masks. There are many masks in souvenir shops that are 
usually made of plastic and cost just a few euros. In contrast, 
there are ar tisan ateliers where traditional techniques are 
still followed using papier-mâché and silk ribbons, producing 
authentic works of art.

VENICE SINKS

This year’s celebration comes after the worst floods in the last 50 years. Venice 
emerged in the fifth centur y, when men and women sought refuge from the Huns 
on the 118 islands in the middle of the Venetian lagoon. Gradually the settlements 
became permanent and, as many books tell, the Venetians nailed wooden stakes 
into the sandy soil to build wooden platforms that would make a solid foundation for 
their buildings. The secret of the longevity of the wooden foundations of Venice lies 
in the fact that they are submerged in the sea: the absence of ox ygen hinders the 
action of bacteria, fungi and other microorganisms. In addition, the constant flow 
of salt water over time has hardened and petrified the wood.

However, the islets are flat and prone to suffer in the episodes of moderate rise in 
the level of the Adriatic Sea. Venice suffered its second-worst flood ever recorded in 
November 2018 when the water reached 1.87 meters above average sea level. People 
had to wade through waist-high water in a flooded St. Mark’s Square, in Venice. With 
climate change, high tides will tend to become accentuated.

The acqua alta is one of the two major risks facing the city. The other is the fact that 
it is sinking. Venice rises on swampy terrain that continues to get more and more 
compact. This was worsened by groundwater pumping which was suspended 2000. 
Today the water is 30 centimeters above the level it was in 1873, when recording of 
the water level began.

The Venetians have responded to this issue with the Moses project, a series of 
barriers that help to prevent marine waters entering the city over a cer tain level. The 
project was due to be launched in 2012, but to date this has not happened and the 
authorities are proposing 2021 as a new deadline. However, people now fear that 
this will not be enough to effectively tackle the new climatic situation and consider 
that new ideas are needed to avoid the disappearance of this magical city.

“This year’s 
celebration lasted 

from Saturday 8 to 
Tuesday, February 

25, with San Marcos 
square as the center 

of the activity”.
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THE  KEY  ROLE  OF 
COMMUNITY  AND 
TECHNOLOGY

Forests without fire:

The increase of extreme weather events around the globe is one of the major 
challenges that the forestry industry faces today. A solution to this is an 
effective combination of technology and environment to create synergies.

BY PATRICIO OJEDA
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Siberia, Indonesia, Amazonas, California and Australia have en-
dured five of the most impressive forest fires in recent years. 

Although the fires star ted in remote areas and were geograph-
ically distanced from each other, the results were ver y similar: 
hundreds of thousands of hectares of forests burned, fauna and 

flora affected, mass evacuations and an unfortunate loss of lives.

The causes are varied and range from being caused by a human 
act to extreme weather events that give rise to fires that propagate 
rapidly and intensely. The world has become used to forest fires 
and the huge gaps they generate in the ecosystems that are a 
latent threat to the extinction of native animal and tree species.

And this trend seems to give no respite in the coming years. In 
Januar y, the World Meteorological Organization (WMO) confirmed 
that 2019 was the second warmest year on record, only surpassed 
by 2016. It also coincides with the trends since the 1980s, con-
cerning the fact that ever y new decade has been warmer than 
the previous one.

“Unfor tunately, forecasts indicate that in 2020 and in the coming 
decades there will be a lot of extreme weather events, exacerbated 
by record levels of greenhouse gases that trap heat in the atmo-
sphere,” explained the WMO Secretar y General, Petteri Taalas, 
presenting the provisional version of the WMO Declaration on 

the state of the global climate in 2019.

The forestr y industr y has heard the evidence from environmental 
and climate scientists and researchers over the years and has 
star ted to implement procedures for forest fire prevention. This 
is especially important since it is one of the industr y sectors most 
exposed to fires and is a practice that has been implemented and 
improved over many years.

COMMUNICATING WITH THE ENVIRONMENT

In Chile, 99% of forest fires are caused by human action, whether 
it is an accidental, negligent or intentional cause. According to 
the records held by the National Forestry Corporation (CONAF) 
there are almost no naturally caused forest fires.

During the summer of 2016-2017 Chile had its own mega-fire 
that destroyed approximately 600,000 hectares of the central 
and southern lands, more than 1,000 homes, left 11 people 
dead and almost 4,000 injured.

Eduardo Hernández, manager of Forests and Woods of CMPC, 
talks about the incident as a “before and after, because until 
then the country had never experienced a similar situation. 
An unprecedented amount of land was burned down and it 
became clear that fires of this magnitude affect the entire 
environment, be it native forest, agricultural crops, grassland, 
rural housing, and others. We saw the need to be much more 
aggressive in preventive issues with the community, and to 
ensure that there was awareness of the fact that humans are 
responsible for the majority of fires. For CMPC, this means that 
we have to work on promoting the development of a prepared 
and motivated citizenship”. 

CMPC currently allocates USD $5 million a year just in preven-
tion actions, ranging from contact with various sectors of civil 
society to preventive forestry and firewalls. “We have made great 
progress in this area and have increased financial resources 
between 30% and 40% to reach our current levels of costs that 
add up to USD $30 million, of which we use USD $25 million in 
actions to combat fires and the rest in prevention. Preventive 
measures are most important since the fires we fight each year 
are from neighboring properties, which do not correspond to the 
company’s assets”, adds Hernández

This is why an effective coordination with neighbors, authorities, 
companies and the CONAF is very relevant. One of the objectives 
is to remain aligned to prevent major incidents when there are 
alerts and forest fires, keeping in mind that the inhabitants of 
the sector are a top priority. “This is not just a declaration of 
intention; the main concern is people, villages and cities. The 
industry, its large conglomerates and activities come second to 
human lives”, says the executive.

Therefore, one of the main tasks of preventive forestry is to reduce 
both the capacity of propagation of the fire and the potential 
risks to people, goods and land uses. This effort also includes 
the protection of the areas between the company’s premises and 
inhabited places. The purpose is to reduce combustible elements 
in this area, such as biomass and vegetation, in addition to an 
intense effort with our neighbors implementing workshops on 
environmental education and forest protection with emphasis 
on the prevention of rural fires.
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WORLD CLASS TECHNOLOGY

“Rural fires represent a great threat to the greenhouse effect since 
they release part of the CO2 that has been captured by photosyn-
thesis. That is why we must make great efforts to prevent their 
occurrence and be prepared to fight them in a timely and effective 
way if they do occur”, explained Jean Pierre Lasserre, in charge of 
the CMPC conservation area.

Although it is difficult to predict the degree of difficulty for future 
fire seasons, Lasserre emphasizes that a decrease in rainfall and 
an increase in temperatures and wind speed generates favorable 
conditions for the fire to propagate making it more difficult to con-
trol. “Given this”, Lasserre affirms, “we have redoubled our efforts 
to prepare preventive actions, with an adequate amount of air and 
land resources to fight in the event of the occurrence of rural fires”.

That is why, a few years ago, the millionaire investment in the fight 
against forest fires began to give way to the incorporation of cut-
ting-edge technology to deal with this problem. Four seasons ago, 
CMPC invested in one of the most advanced software to prevent, 
simulate and model various scenarios. “Wildfire Analyst is software 
that allows us to fight fires safely and accurately. We simulate a 
fire in a matter of minutes and we can see how its evolution will be 
in 6, 8 or 12 hours, in what direction and speed. This allows us to 
safeguard houses, if there are any, and try to define more clearly 
how and where to attack, and how to distribute resources”, says 
Eduardo Hernández.

The tool incorporates all the geographical and topographical 
information recollected by CMPC, such as the types of fuels in 
the areas where they operate and exogenous variables such as 
temperature, relative humidity, wind direction and speed. The 
model then provides a geographical projection of the potential 
propagation of a fire that can be seen in advance. “From one 
week to another we know what days will have more critical con-
ditions and what points are vulnerable to the worst propagation 
of a fire. This allows is to develop a preventive strategy, which 
is supported by the resources we have on land to check for 
negligence, watching over people who are camping in nearby 
campsites, or to detect intentional behavior. This also gives 
us the option to move resources and bring them closer to the 
most critical points if necessary”, he says.

And the training for handling this data is not simple, says 
Hernández, who adds that “the idea is that everything we receive 
is not transformed into an unmanageable tide of data, but that 
we can give it the most efficient use. That is why we train our 
workers in Spain, in one of the largest training centers and from 
there we obtain information regarding how our line managers 
react and what their level of stress is when making decisions. 
The advantage of this training center is that we can work with 
Chilean cartography and our workers face conditions very 
similar to those that have occurred in Chile, so it is very useful”.

Another favorable factor is that technological resources that were vir tually unat-
tainable 10 years ago can now be accessed massively. The information provided by 
satellites is a great example, since it has a precision level of 10 x 10 meters, which 
allows to see things in greater detail than previous sensors when studying the 

vegetation. This advance has led CMPC to create huge databases of information, 
since sometimes it is necessar y to update the scenarios hour by hour. This high 
level of information helps to better tackle and prevent various situations.

Regarding the fight against fires, CMPC currently has 21 aircraft; of which two 
have thermal and high definition infrared cameras that also stream each of their 
movements. “It is a ver y special camera that allows us to keep track of ever y thing. 

Additionally, the camera allows us to see through the smoke and detect embers, 
which usually cannot be seen from above. We also have drones that help us in 
preventive work the day before we fight the fire and we have cameras that work 24 
hours a day, 7 days a week to detect new fires. Today technology is a tremendous 
contribution to fight forest fires”, adds Hernández.

Yet undoubtedly one of the main resources is the human resource. Currently in the 
so-called fire season, CMPC has 1,300 people dedicated to this area, in preventing 
and combating fires. This includes members of the fire brigade, personnel that 

work in prevention towers, aircraft pilots and mechanics.

Par t of that staff is installed in command posts, giving shape to a group that is 
dedicated to permanent analysis, including a meteorologist. “The most impor tant 
thing is always going to be prevention. If there is a problem with the resources there 
is no way to fight a fire. And since the major catastrophes in recent years have 
occurred in developed countries, we understand that it is not just about combating 

fires but of preventing them from happening; that there should be no negligence 
and no accidents”, concludes Hernández.

“...we understand 
that it is not just 
about combating 
fires but of 
preventing them 
from happening; 
that there should be 
no negligence and 
no accidents”.



Raimundo Varela, CMPC Commercial Manager, explains that CMPC 
Celulosa in Atlanta provides services to Forsac with wood, pulp and 
carton. In 2019, CMPC USA closed with sales volumes of 267,000 
m3 of wood, 229,000 tons of cellulose, 99 million sacks of paper 
and 18,000 tons of cartons.

Strengthening its global network is part of one of CMPC’s strategic 
pillars: growth in all its business areas. This requires identifying 
opportunities for growth in packaging and, at the same time, cap-
turing synergies and exploring organic and inorganic outlets for 
the main Softys markets. This heftier global presence is coherent 
with the company’s long-term relationship with clients, a hallmark 
of CMPC’s management model.  

The new CMPC Europe office was born out of a “ joint venture” with 
German firm Gusco, controlled by the Schürfeld Group that over the 
years has acted as CMPC’s commercial agent in pulp, plywood and 
carton. Gusco was launched 1937 and is one of Germany’s leading 
companies in the import of cellulose, paper and packaging. The aim 
of this new company, based in the German city of Hamburg, is to 
boost business in Europe in these segments.  

CMPC Europa will also focus activities in the three Benelux countries, 
Belgium, Netherlands and Luxemburg that until 2019 were developed 
via Euro-Fibers SprL, a partner of CMPC Celulosa.
According to Varela, the creation of this alliance will strengthen sales, 
logistics and technical assistance to clients in Europe, one of the 
company’s most important markets. At the end of 2019, Europe 
accounted for 11% of CMPC’s total sales. This is down two points 
from 2018 due to the effects of Brexit on the macroeconomy and 
the slowdown of the French, German and Italian economies, cou-
pled with increased competition from China in the market for paper. 

CMPC aims to recover its share of the market by empowering 
and boosting its commercial networks in Europe. CMPC’s office 
in Shanghai, CMPC China Rep Office, will operate under the “two 
companies, one roof” concept and will work alongside the Cellmark 
Shanghai company so as to maximize synergy between teams. 
The importance of the Chinese market has been on the rise and by 
September 2019, China accounted for 12% of CMPC sales. This new 
global drive, which builds on the experience of CMPC’s workers, is 
backed by a solid company culture that will guarantee the quality 
of CMPC’s hallmark services and products.
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CMPC ISSUES BOND FOR USD 500 
MILLION WITH A RECORD RATE IN THE US 

CMPC’S GLOBAL ROLLOUT 

The CMPC bond issuance for the total amount of USD 500 million with a 10-
year maturity in the US market sparked a high level of interest in international 
investors.  This in turn translated into a high level demand and a record low 
nominal interest rate for the bond.

The total demand for the transaction surpassed USD 3 billion – an oversub-
scription of more than 6x. Demand came not only from US investors but also 
European, Asian and Latin American investment funds.

The bond will pay a nominal interest rate of 3.85%, while the yield to maturity 
rate was 3.87% with a spread of 2.00% over the 10-year US Treasury Bond.

“This is the lowest rate that CMPC has ever achieved for an issuance in the US 
capital markets, surpassing even the last bond issued there in March 2017, 
which reached an issue effective rate of 4.42% and  a nominal interest rate of 
4.375%,” pointed out CMPC CEO Francisco Ruiz-Tagle.

“We think that this is an important sign of confidence by international investors 
both in CMPC’s performance and outlook as well as in our country as a whole,” 
added the executive.

The transaction was executed by JP Morgan Securities, Scotia Capital, MUFG 
Securities and Santander Investments.

High interest level expressed by investors led to an oversubscription of more 
than 6x the issuance amount.

CMPC has entered a new era of globalization. The first day of 2020, the company 
opened commercial headquarters in Europe and China, joining their global 
counterpart in Atlanta, USA, launched in 2005. This new international drive 
is led by CMPC Celulosa, with the participation of Biopackaging and Softys, 
a decision that is made all the more important if we consider that some 10 
years ago CMPC closed down its offices in London and Tokyo. “This is an important sign of 

confidence by international 
investors both in CMPC and 

our country” 
CMPC CEO, 

Francisco Ruiz-Tagle.

DID YOU KNOW?
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SUSTA INABIL I T Y: 
IS  THE  PR IVATE 
SECTOR  MORE 
EFF IC IENT  THAN 
THE  STATE?

The last multilateral meetings have left the sensation that States react 
slower to the recommendations made by experts scientists around the 
world, while some companies have decided to lead their own sustainable 
initiatives, without waiting for the decisions adopted by governments.

The COP 25 conclusions urged all nations to present more am-
bitious proposals for the reduction of greenhouse gas emissions 
for the next COP 26  that will be carried out in November 2020 in 
Glasgow, Scotland. This call shows once again that the member 
states of this multilateral meeting that is so relevant for the fu-
ture of the planet reached a minimum amount of agreements. 
THE COP 25 developed last December in Madrid, although 
presided by Chile, that could not host the event due to social 
protests initiated in mid October 2019 was another show of the 
lack of interest of some countries to reach the commitment in 
environmental issues.

Analysts state that the multilateral meetings such as that devel-
oped in the Spanish capital fall prey to two concepts: ambition 
and denial. Both leave very little room to generate relevant 
agreements in the face of urgent issues, such as stopping the 
increase in the temperature of the Earth. In the latter instance, 
for example, it was not possible for countries such as the United 

States, China, India and Russia - which together generate 55% of 
greenhouse gas emissions - to commit to a concrete reduction.

This led to the Secretary General of the United Nations (UN), 
António Guterres, to affirm that “I am disappointed with the re-
sults of COP 25. The international community lost an important 
opportunity to show greater ambition in mitigation, adaptation 
and financing to face the climate crisis But we must not give up, 
and I will not give up”.

Meanwhile, denial has one man driving force behind it: the Trump 
administration. However, and as the Nobel Prize in Economics Paul 
Krugman detailed in an opinion column for The New York Times, he 
has varied his position on the issue in recent years, from pointing out 
that “climate change is a hoax”, to later state that “climate change 
is happening, but it is not caused by man” and finally o affirm that 
“climate change is caused by man, but do something about it as 
it could destroy jobs and seriously damage economic growth”.
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are customers who demand better solutions, commitment to the 
environment and purchase decisions based on investor’s needs. 
Responding to these demands has created a correlation between 
good practices and the best results for companies”, explains Nicolás 
Gordon, CMPC’s Business Sustainability and Environment Manager.

During the last few years, executives from important companies 
have continued in this path of joint collaboration to make progress 
in inclusion and especially in sustainability, committing to make 
changes in the business culture and procedures. Moreover, in the 
2020 edition of the World Economic Forum in Davos the focus of 
the meeting was the initiative “Shareholders in favor of a sustainable 
and inclusive world”, which tries to show that the world’s largest 
companies have paid more attention to their customers, employees 
and the environment.

Since the idea is that these commitments are translated into con-
crete actions, at the beginning of January BlackRock, the world’s 
largest asset manager, announced that it is already working on the 
development and redesign of its models to consider environmental 
and social factors that have appeared due to climate risk.

COMPANIES DECIDE THEIR OWN ROADMAPS 

The slow progress on part of the States has driven other actors in 
society to take action and reach agreements around sustainable 
practices. Proof of this are the roadmaps that the chemical and 
forestry sectors have already drawn, advised by the World Business 
Council for Sustainable Development (WBCSD), a global association 
that brings together more than 200 companies that work primarily 
on sustainable issues.

These development guides seek to explore how these sectors can 
contribute to achieving the UN-driven Sustainable Development 
Goals (SDGs). Thus, the commitment of the companies that 
adhere to this initiative is to review the entire production chain 
to improve capacities and open opportunities for new attractive 
business lines.

Forest firms decided to unify practices to generate a greater com-
mitment to the development of the planet and to understand the 
impact of the productive activity. “What we’re seeing today is a pri-
vate sector focused on taking on the leadership in this issue, with an 
unprecedented determination. Currently civil society is demanding 
much more, especially with all the technology available. So there 

“Our conviction regarding investment is that the portfolios that integrate sustain-
ability -and climate change- can provide investors with better risk-adjusted returns. 
And, given the increase in the impact of sustainability on investments returns, we 
believe that sustainable investment is the strongest base for our clients’ portfolios 
for the future”, explained Laurence Fink, founder, president and chief executive 
officer of BlackRock in a letter addressed to all of her clients , 

“The development and incorporation of sustainability depends on the economic 
sector”, explains Gordon, who adds that the reasons for a company to incorporate 
sustainable aspects re related to finding new business lines. “This is not philan-
thropy either; sustainability has to make sense in a company’s business. The 
difference is that before it was disconnected and now the challenge is to connect 
sustainability with the business, and strengthen its position because there is a 
greater effort behind, because the lower environmental impact improves the 
relationship with the communities and that is one of the objectives of companies, 
to achieve fine tuning with their environment”, he explains.

Regarding the progress made by the corporate sector, Gordon believes that it 
is risky to compare States and companies: “It is perhaps a little early to make 
that assessment. Governments have been meeting and looking for ways to face 
global climate action for 25 years. It wouldn’t be right to say that companies 
have been in this for 25 years, because in those years we were just studying 
sustainability reports and, back then, we put more effort into maintaining an 
image than working on a real commitment with the environment. Undoubtedly 
today there is pressure for States to talk about specific issues yet it has been 
difficult to reach agreement in some of these, mainly those topics related to the 
transition to lower carbon emissions. ”

Until now, States have not been able generate the agreements that the scien-
tific world proposes and the private sector sees an opportunity to take on a 
leadership role. “We must consider that the interests of companies are different 
from those of the States because companies want to maximize economic prof-
itability. Companies are beginning to open doors to new options for generating 
value. Those who are a bit more visionary have seen this option and work to 
generate synergies, because doing it today will be less expensive than doing it 
tomorrow”, concludes Gordon.
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THE BEATLES: WHEN 
THE DREAM ENDED
BY IGNACIO TOBAR

It’s been 50 years since the separation of the most 
influential band in history. On April 10, 1970 Paul McCartney 
announced the launch of his first disc as soloist and he 
buried his future with John, George and Ringo. The Fab 
Four disappeared together with the marvelous sixties that 
was shaped in their image and likeness.

On August 27, 1967 The Beatles suffered a severe blow that would eventually separate them. That 
day the manager of The Beatles, Brian Epstein died of an accidental overdose of barbiturates. He 
had been the man that had taken them out of The Cave and turned them into the gods of music of 
the twentieth-century.

Widely regarded as the band’s unofficial fifth member, he started to lose his prominence as of 
August 29, 1966 was when The Beatles gave their final last concert at Candlestick Park in San 
Francisco. That night, 25,000 people screamed grief-stricken when Paul closed the night with the 
Little Richard’s classic, Long Tall Sally.

There was an exceptional appearance when they decided to play an unannounced lunchtime concert 
on the roof of the Apple Corps Ltd. building on Thursday, January 30, 1969 at 3 Savile Row, London 
W1S, and 3PB UK. This company would later become the Titanic for the Fab Four.

Paul, George, Ringo and John grew mustaches and sideburns and leaving their brushed tweed 
jackets to dress with psychedelia and hard drugs. Beatlemania was coming to its end and the 
countdown for the band had started.

April 10 of this year will mark half a century since the Daily Mirror published the headline: “Paul 
leaves The Beatles”, after a conversation between Paul and Peter Brown of Apple Corps Ltd. was 
overheard, in which the bass player and creator of Yesterday announced the release of his first solo 
album, assuring that there was no future with his teammates. The bomb arrived a month before 
the release of Let It Be, a disc recorded in 1968 and 1970, which would become the band’s last.
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JANUARY 30, 1969 THE BEATLES WENT UP ON THE APPLE CORPS LTD. ROOF AND PLAYED TOGETHER FOR THE LAST TIME.

ON APRIL 10, 1979, THE 
DAILY MIRROR GOT AN 
INTERVIEW FROM MCCA-
RTNEY ENTITLED “PAUL 
LEAVES THE BEATLES”.

Paul broke the pact of silence around announcing the end of the most profitable group on the planet. 
John, who had long since communicated that he was leaving the band, felt stupid for not giving the 
first blow and angrily replied to the press that “Paul did not leave, I threw him out.”

Thus, 12 years, nine months and four days - as Philip Norman out it in his biography of Paul McCa-
rtney - came to an end.

Ivan Vaughan, a boyhood friend of John Lennon, was responsible for Paul and John meeting. He 
presented them on July 6, 1957 at St. Peter’s Church in Liverpool where Lennon performed with The 
Quarrymen, his school band. Paul played Twenty Flight Rock for him and impressed the intractable 
John with his mastery of the guitar and lyrics. Nobody there that day understood that they were in 
presence of the birth of the most prolific duo popular music composers that created glories like the 
albums Revolver and Sgt. Pepper’s Lonely Hearts Club Band.

Lennon accepted him in his band and Paul brought George along with him. Ringo arrived after George 
Martin, the producer who forged his talents at Abbey Road studios, asked to change the rudimentary 
Pete Best, who had occupied the drummer’s seat during two years of training in Hamburg, where 
they played day and night surviving on amphetamines and alcohol. This was before fame.

Since that candid July 6, Lennon naturally felt the leader of the band. Yet after Brian’s death, it was 
Paul who took the helm, leading to fights in the band until its dissolution. The bass player became 
the villain. The media and fans pointed him as the destroyer of the band. But nobody knew of his 
efforts to save the quartet.

JOHN WAS GOLLUM DURING LUNCH

In half a century, historians, journalists and fans have tried to 
unravel what happened in those final years when The Beatles 
became shipwrecked with no destiny. Surprisingly, at the same 
time they published extraordinary discs like the White Album 
(1968) or Abbey Road: the last one that they recorded together 
-published in September 1969- that became the best-selling album 
of their entire career.
Maybe it’s true what McCartney once said: “Only four people know 
what happened there”.

The challenge this 2020 is for the film director Peter Jackson (The 
Lord of the Rings) when he premieres in October (tentative date) 
his remake of Let It Be with unpublished material. The filmmaker 
has 55 hours of recorded audiovisual recording and 144 hours 
of recorded audio. At least Ringo has already given his approval 
ensuring that what he has seen shows the band as it really was: 
“Fun and humorous. Not like the other movie”.

After the premiere of the original film in 1970, which won an Oscar 
for best soundtrack (although they did not present themselves 
at the award ceremony), Lennon complained about McCartney’s 
excessive prominence in the documentary. The camera only 
followed him and highlighted his desire for leadership especially 
with George, who, tired of his corrections one day, resigned during 
a recording session. He came returned to the band to finish re-
cording between January 2 and 17, 1969 at Twickenham Studios, 
in Middlesex, and place as cold as the band’s heart at that time.

The curious thing about Jackson’s meeting with the Fab Four is 
that Paul, in his vain attempts to re-enchant his teammates, pro-
posed to take J.R.R Tolkien’s novel, The Lord of the Rings, to the 
cinema. He even went as far as inviting Stanley Kubrick (director 
of A Clockwork Orange) to lunch with him and John Lennon, and 
convinced him to direct and adaptation of the book. Lennon would 
be Gollum; McCartney would embody Frodo, while Sam would run 
on the part of the histrionic Ringo. Harrison, always mysterious 
and spiritual, would give life to Gandalf. But the British writer was 
totally against the idea.

The original Let It Be original, directed by Michael Lindsay-Hogg, 
showed a sunken band with Yoko Ono as the “intruder” in a place 
that banned brides and lovers. Those images exaggerated the 
image of the Japanese as the woman who was guilty of separating 
the group that published 13 studio albums

YOU HAVE TO GET DOWN ON YOUR KNEES TO SERVE YOKO

In December 1970, John Lennon was interviewed by the Rolling 
Stone magazine giving signs of the band’s imminent break up. 
“The Beatles are nothing,” is one of the phrases that he threw out, 
directed at “bigmouth” McCartney, as he called him. Sitting beside 
him Yoko Ono interrupted, corrected, and even answered some 
of the questions directed at her husband.

You cannot expect less from the woman born in 1933 to one of 
the richest families in Japan and with an army of servants that 
served her on their knees.

“She thinks all men are her assistants,” Lennon himself complained 
during one of the White Album sessions. Yoko had already become 
established has another Beatle and interfered with George Martin 
and his assistants. She actually had a bed in the study and Lennon, 
obsessively jealous, even accompanied her to the bathroom so that 
there would be no opportunity for her flirting with his companions. 
There was a permanently tense atmosphere. 

HISTORY BLAMES YOKO ONO FOR TRIGGERING THE 
ARTISTIC BREAK BETWEEN LENNON AND MCCARTNEY.
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Paul even said that Yoko Ono was like a second Aunt Mimi to John, 
referring to the strict woman who raised him in the absence of 
her mother Julia.

Lennon was a pill-popper since he was 16, drank a lot of alcohol 
and at the peak of his fame he consumed large amounts of co-
caine, hashish and hallucinogenic drugs. Yoko, seven years older, 
led him to experiment new limits and made him feel like a silly 
pop artist who now wanted to be underground and avant-garde 
and stop composing “songs for grandmothers”.

In 1973 Yoko exhausted Lennon. The star began an affair with 
their assistant, May Pang, an American of Chinese origin. He lived 
with her for 18 months which, in a sexist comment, he described 
as a “lost weekend.” Yet it was his most active time as a soloist 
and he became reunited with his son Julian, from his marriage to 
Cynthia Powell. He even met McCartney at his home in California 
in March 1974 to record what would be their last album together. 
This was a bootleg jam session (unauthorized edition) in which 
Stevie Wonder participated and Pang took their last photo together.

On December 29 of the same year in Disneyland, Lennon’s “lov-
er” would also witness the moment when he signed the official 
dissolution of The Beatles, after Paul sued his former partners.

John thus closed the lawsuit that Paul had filed in 1970 against 
his teammates to dissolve the band and get out of the clutches of 
Allen Klein, the manager who succeeded Brian Epstein and who 
sought to squeeze profits from the four Liverpudlians beyond their 
dissolution and even beyond death.

PAUL DIED AND RETURNED TO LIFE TO SAY GOOD BYE

It’s difficult to reconstruct the end of The Beatles because they 
surrounded themselves with a court of fans, assistants, sound-
men, tricksters like the disastrous Magic Alex that vowed to build 
an imperial sound table but did nothing more than squeeze their 
resources-, brides and lovers. Everyone had a book to write and a 
truth to reveal. That is why their fame was filled with lies.

The most blatant lie was in 1969 when McCartney learned that he 
had been dead almost three years. On September 17, Tim Harper 
wrote in the Drake Times Delphic, the student newspaper of Drake 
University, Iowa, an article in which he claimed that the bassist 
had died on November 9, 1966 in a car accident.

It was not surprising that one of the four from time to time would 
be declared dead. But this fake news, in times that the term was 
not even known, became news around the world and Paul was 
not to be found anywhere. So started the endless interpretations 
of “hidden messages” in the songs, such as  John saying “I buried 
Paul” in Strawberry Fields, John narrating the death of his partner 
in A Day In The Life and confirming it in Revolution 9. In time, a 
ghost Beatle named William Campbell, Paul’s supposed successor, 
was incorporated as a member of the band.

Many musicians, including José Feliciano, composed songs in 
honor of the first Beatle that fell. But it turned out that the dead 
man revived. The Life magazine featured him at High Park, his 

Scottish farm where he ran away with Linda Eastman, tired of being 
treated badly by his band and of his fans attacking his wife with 
spits and blows and determined to start a family life. “Paul is still 
among us,” was the title. Yet he was no longer among The Beatles.

 Paul, who created the entire concept of Sgt. Pepper’s, which pro-
duced the film Magical Mystery Tour, who accepted to lead Apple 
Corps Ltd. turning it into a multi-company, who accepted Yoko 
Ono’s interference in the recordings, which proposed an exotic 
concert in an amphitheater Roman in Tunisia, who apologized 
to Ringo for challenging him while recording Back in the USSR, 
who did the same with Harrison in Let it Be and who invented 
the rooftop concert, simply gave in and did not want to deal with 
more problems.

Months before the separation, when the accountant Stephen Maltz 
announced that Apple Corps Ltd. was bleeding with debts, Paul 
McCartney was the only one who took the possible bankruptcy 
seriously, due to the millions owed in taxes. Lennon chose to cry 
in the newspapers saying “I only have USD$ 50,000 left”.

Paul proposed that his father-in-law Lee Eastman and his broth-
er-in-law John, reputed American lawyers, should help save the 
sinking ship without Brian Epstein. But his attempts were in vain. 
Ringo and George supported Lennon and it was Allen Klein who 
took the job. The Rolling Stones manager was known as a gang-
ster and exploiter. He promised them heaven on Earth, but Paul, 
advised by Mick Jagger, never believed him.

Although at this point the group of composers kept talking to each 
other on the phone and joking about the fact that everyone was 
trying to turn them against each other, the 13-year-old friendship 
would end with mutual aggressions. The worst was “How Do You 
Sleep?”, A song that Lennon wrote to McCartney with Harrison 
on guitar. A stabbing manifesto among which “Yesterday was the 
only thing you did”.

THE BEATLES WERE ALREADY A HISTORICAL PHENOMENON

On April 24, 1976 Paul visited John in New York. Together they 
watched Saturday Night on NBC. The producer of the show, Lorne 
Michaels, knowing that the pair watched the program, offered 
them US $ 3,000 to get the four together and sing three songs. 
The invitation did not prosper.

What comes next is myth: Paul and John would have met in 
1979 for the last time, to talk about the comeback and record 
new albums.

At 10.50 on the night of December 8, 1980 Mark Chapman, who 
had earlier obtained an autograph from Lennon outside his build-
ing in Central Park, shot five times at the creator of Imagine who 
died upon entering St. Luke’s-Roosevelt Hospital Center. That 
was the man, currently serving life imprisonment, who ended 
the dream forever.

Now Peter Jackson has the last word. May Let It Be begin.

ON AUGUST 22, 1969 ETHAN RUSSELL CAPTURED THE LAST PHOTO SHOOT OF THE BEATLES IN JOHN LENNON’S MANSION.

 PAUL ALWAYS CONSIDERED HIMSELF SECOND IN EVERYTHING: 
AS A SINGER AND SONGWRITER.
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Ancestral 
basketry in 
the luxury 
industry

Mapuche handicrafts with natural fiber endemic to southern Chile has 
revived in recent years to spring into international design scenarios.

Ñocha Malen:
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For centuries, containers, baskets and animal figures of different 
sizes made with Ñocha, a vegetable fiber, were the economic sup-
port of indigenous Mapuche families. Thorny and not more than 
25 centimeters tall, the Ñocha is an endemic plant in southern 
Chile with thin and sharp leaves up to a meter long. For centuries 
these hostile-looking leaves have been the raw material of the 
much sought-after Mapuche basketry. The overexploitation and 
the risks of recollecting it (since it only grows in steep areas), 
led to the decline of this craftsmanship.

CMPC has been working for several years to promote the Ño-
cha Malen association that has focused its efforts on reviving 
this ancient tradition. The name comes from the Ñocha plant, 
whose botanical name is Eryngium paniculatum, a bromeliad 
plant with long and jagged leaves that is used to make objects 
such as ropes, baskets, hats and others. ‘Malen’ means woman 
in Mapudungun. So the name Ñocha Malen refers to “women 
of the Ñocha”. 

“We offer from utilitarian products to decorative items, which 
allows us to sell not only in Santiago, but in important national 
and international fairs. CMPC has played a fundamental role 
in supporting us right from beginning”, Juana Maribur told us. 
Inspired by her mother’s work in times of bad harvest Juana 
took the leadership of this group.

The process works as follows. Once the plant is harvested its 
leaves are boiled in a mixture of water and ash called ‘lejía’. They 
are then left to dry in the sun and before weaving they are left 
outdoors overnight so they can so that they get wet with the dew. 
Then they are dried with a cloth and cut, so that the weaving can 
begin. The weaving technique used is called ‘aduja’, which is a 
spiral base from with which all kinds of objects can be made: from 
llepus or balai, a basket of Mapuche origin that is mainly used 
for cleaning cereals, to baskets, lamps and other useful objects. 

In 2015, after creating an innovative breadbasket that keeps the 
bread warm, (Nial Arre Cofque in Mapudungun), Juanita traveled 
to Santiago for the first time in her life to receive the Seal of 
Excellence Award for Crafts from the Ministry of Culture in Chile.

Madrid designer Álvaro Catalán de Ocón, founder of the interna-
tional PET Lamp project, met people from this association and 
worked with them creating luminaries woven from Ñocha. Just 
as he had previously done with artisans from Colombia, Ethiopia, 
Japan and Chimbarongo, in Chile, at the beginning of 2017 he 
contacted these artisans from the town of Huentelolén, with 
whom he created exclusive models that were launched in the 
Rossana Gallery Orlandi and at Salone Sattelite in Milan last year. 
Juanita Maribur traveled in 2017 to the Biennial Révélations in 
Paris, France, representing Chile, which was the guest of honor, 
to spread this traditional and elegant Mapuche craft.

“Juanita Maribur traveled 
in 2017 to the Biennial 

Révélations in Paris, 
France, representing 

Chile, which was the guest 
of honor, to spread this 
traditional and elegant 

Mapuche craft”.
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120 YEARS OF THE 
WHITE SPORTS GIANT 

DAVIS CUP The tournament had been conceived a year earlier by four members of the University of Harvard tennis team who sought to 
set up a match between the USA and Great Britain. Once an agreement was reached by both sides, one of the four US players, 
Dwight Davis, designed the tournament format and ordered the trophy, paying for it with his own money.  

Originally titled the International Lawn Tennis Challenge, the tournament soon came to be known as the Davis Cup in honor of 
the original trophy ordered by Dwight Davis, designed by William Durgin and crafted by Rowland Rhodes.

The Davis Cup is an international tennis competition, organized by the International Tennis Federation (ITF ) . Unlike most 
tennis events worldwide, in the Davis Cup players involved not individually, but national teams for various players nominated 
by their national federation sports. 

The first ever Davis Cup took place in 1900 and was hosted at the Longwood 
Cricket Club in Boston. It was there that the USA surprised their opponents, 
Great Britain, then playing under the name of the British Isles, by snatching 
an undisputable 3-0 lead.

A BIT OF HISTORY

In 1905, Davis Cup expanded to include France, Austria, Belgium 
and Australasia, a combined team of players from Australia and 
New Zealand. Then by the 1920s, there were over 20 nations 
regularly playing in the competition.

The early years were dominated by USA, Great Britain and Aus-
tralasia, but that period was ended in 1927 by France. Led by the 
famous Four Musketeers – Jean Borotra, Jacques Brugnon, Henri 
Cochet and Rene Lacoste – France embarked on a glorious run 
of wins that lasted six years.

USA, Great Britain and Australia took control again from the 1930s 
and it wasn’t until the 1970s that any other nation triumphed. 
During this time, Australians Harry Hopman and Roy Emerson 
both entered the Davis Cup history books for winning more titles 
as captain and player respectively.

In 1969, 50 nations competed in Davis Cup for the first time. Then 
in 1972, the competition underwent a major change of format 
as the Challenge Round was abolished, resulting in the reigning 
champion having to play in every round.

In 1974, South Africa became the fifth nation to lift the trophy and 
was quickly followed by Sweden, Italy and Czechoslovakia, as the 
competition grew in popularity around the world.

In 1981, the current Davis Cup format was introduced and a 16-na-
tion World Group created to compete each year. The remaining 
nations were split into regional Zone Groups with promotion and 
relegation.

This year also marked the start of a commercial partnership with 
NEC, the competition’s first Title Sponsor, which allowed for prize 
money to be given.

The 1980s saw a new era of Swedish players win three titles 
and Germany also began an impressive six-year spell that saw it 
triumph on three occasions. In 1993, Davis Cup welcomed 100 
nations for the first time and then six years later the competition 
celebrated its centenary.

In 2000, Spain won its first Davis Cup title before going on to 
claim four more victories and establish itself as the competition’s 
dominant force of recent times. During the last decade, Russia, 
Croatia, and Serbia also lifted the trophy for the first time, with 
the latter two being the only unseeded nations to win the title.

BNP Paribas took over NEC as the competition’s Title Sponsor in 
2002, before ending their agreement in April 2019.

GREAT NAMES IN TENNIS

Legends such as Fred Perry, Don Budge, 
Roy Emerson, Rod Laver, Jimmy Connors, 
Bjorn Borg, John McEnroe, Mats Wilander, 
Ivan Lendl, Boris Becker, Andre Agassi and 
Pete Sampras all enjoyed successful Davis 
Cup careers.

More recently, Goran Ivanisevic, Lleyton 
Hewitt, Marat Safin, Roger Federer, Andy Rod-
dick, Rafael Nadal, Novak Djokovic and Andy 
Murray have also represented their country 
with pride showing their outstanding talent.

THE NAMES ENGRAVED

The Cup is engraved with the winners of the 
competitions from 1900 – 1919. In 1921, Davis 
donated a silver tray of 95cms in diameter 
which is engraved with the names of winners 
fom the years 1921-1933. The competitions 
from 1933 through 2004 are engraved on 
plaques on two wooden plinths. The first 
engraving on the third plinth started in 2004. 
Each plinth has 15 silver plaques on which 
the names of the champions of two annual 
competitions are engraved. 
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“WBCSD as a global, CEO-led organization of over 200 leading businesses working 
together to accelerate the transition to a sustainable world, is happy to celebrate 
CMPC’s 100 years.

Our member companies come from all business sectors and all major econo-
mies, representing a combined revenue of more than USD 8.5 trillion and with 19 
million employees.

In this context, for years CMPC has been a very important and active member, 
representing and voicing the Latin American reality, as well as having a leading 
role within the Forest Solutions Group, helping the sector to move faster and more 
efficiently towards resolving the challenges it faces. 

CMPC’s commitment to deliver high-impact business solutions to the most 
challenging sustainability issues has been a powerful stimulus to our work 
and deliveries.

We trust CMPC will continue its path tapping its energy and know-how in the pur-
suit of solutions for better business in a better world for the next hundred years”.

Peter Bakker is President and CEO of the World Business Council for 
Sustainable Development (WBCSD).

“I always emphasize that when we celebrate a birthday, we celebrate that we 
are alive, that we have survived. It’s so important to celebrate the centenary 
of a company that has gone through economic cycles, succession process-
es and many other obstacles and that has survived thanks to the culture 
it has established when doing business. Therefore, CMPC is worthy of the 
greatest prominence, it is an example for so many other companies and 
even for individual entrepreneurs that can reflect its beautiful, relevant and 
important trajectory and whose presence we are proud of in the State of Rio 
Grande do Sul. I also congratulate CMPC for its ten years in Rio Grande do 
Sul. Thank you very much for trusting our state.

Rest assured that we look back proudly at our shared history, but more than 
looking back proudly, it is better to look forward with confidence and the 
certainty that the best is yet to come”.

Governor of the state of Rio Grande do Sul, 
Eduardo Figueiredo Cavalheiro Leite 

“Congratulations to CMPC in these 100 years of life. As president of the CPC, 
I have been able follow closely the great contribution that this company has 
made to the progress of the forestry industry in Chile, with a solid vision of 
society and the future in terms of climate change, aligned with the Sustain-
able Development Goals of the United Nations.

CMPC stands out for its permanent commitment to mitigate its environmen-
tal impacts, especially those related to the reduction of greenhouse gases. In 
its search to collaborate and be part of the solution to the threats of global 
warming, CMPC participates in initiatives to restore and conserve forests, 
always trying to collaborate with the development of the communities where 
it operates, giving development opportunities to its neighbors.
I have also witnessed their commitment as a company to assume responsi-
bility for promoting innovation, inclusion and sustainability”.

Alfonso Swett, President of the Confederation of Industry and Trade (CPC).
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